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While bushfires in Australia are not uncommon, the 
way the country has been ravaged recently by the 
worst wildfires it has seen in decades has brought the 
global climate crisis into sharp focus.

The Emirate should be proud, then, that the annual 
Abu Dhabi Sustainability Week has become a global 
catalyst for accelerating the world’s sustainable 
development and tackling climate change.

Held at Abu Dhabi National Exhibition Centre 
recently, the 2020 event was a great success. It 
attracted world leaders, heads of state, senior 
government o�cials, policy-makers, industry leaders, 
technology pioneers, forward-thinking investors  
and, importantly, the next generation of 
sustainability leaders.

Statistics from the event are impressive, with 125 
countries taking part, 840 global brands represented 
and attendance estimated at 34,000 visitors.

An integral part of the event, the World Future 
Energy Summit delivered extraordinary business 
success. According to independent research 
conducted on site, buyers at the event will place 
orders worth billions of billions of dollars within the 
next annual business cycle – fantastic news for the 
renewable energy and sustainable technology 
markets and the planet.

Start-ups also performed strongly, with the event 
supporting new ideas through the Climate Innovation 
Exchange – also known as CLIX – which matched 
entrepreneurs and investors to accelerate growth for 
innovative business concepts. Carefully handpicked 
from over 1400 applications from around the world,  
42 innovations were showcased at CLIX 2020.

A further survey conducted during the event 
revealed that 62% of investors at CLIX 2020 intended 
to commit to investment opportunities, collectively 
valued at AED62 million.

This takes the total amount of investment pledges 
since the first edition of CLIX in 2018 to AED310 million.

Furthermore, according to the United Nations’ own 
figures, meeting the UN’s Sustainable Development 
Goals could open up $12 trillion worth of market 
opportunities worldwide and create 380 million jobs 
globally, including 12.4 million in the MENA region.

Tackling climate change, therefore, is not only the 
right thing to do for the planet, it also unlocks myriad 
business opportunities – securing a healthy future in 
more ways than one. 

Mohamed Helal Al Mheiri
Director General, Abu Dhabi Chamber

A Motivate Connect Publication
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CATALYSING 
CHANGE

Abu Dhabi Sustainability Week has grown into one 
of the world’s major players promoting sustainable 

development and tackling climate change.

6 . BUSINESS VOICE

6-11 Sustainability.indd   6 1/30/20   12:35 PM



S
ince the inaugural event in 2008, Abu Dhabi Sustainability 
Week (ADSW) has become a global catalyst for accelerating 
the world’s sustainable development. Today, ADSW includes 
the IRENA Assembly, the Atlantic Council Global Energy 
Forum, The Future Sustainability Summit, the World Future 
Energy Summit (WFES) Exhibition and Forums, Abu Dhabi 

Sustainable Finance Forum, and the Zayed Sustainability Prize 
Awards Ceremony.

ADSW’s growth has been remarkable, from 11,000 attendees rep-
resenting 84 countries in 2008 to 30,000 attendees representing 
125 countries in 2020, making it one of the world’s leading sustain-
ability gatherings.

The recent Abu Dhabi Sustainability Week 2020 was another great 
success with world leaders, heads of state, senior government officials 
and business leaders all flying into the Emirate for the event.

His Excellency Joko Widodo, President of Indonesia, delivered the 
keynote address during the opening ceremony. “We need to work 
together to address the repercussions of climate change and find alter-
native energy sources to meet the world’s growing needs,” he said. 
“Our time is short and environmental challenges will define this cen-
tury. This creates challenges but also opportunities to clean the air, to 
reduce the noise and to build new cities for new generations.”

The Future Sustainability Summit, which was held over two days, 
brought together more than 1000 delegates and 90 global leaders 
and innovators from 45 countries – including four presidents and a 
prime minister. This anchor event of ADSW was held under the theme 
‘Rethinking Global Consumption, Production and Investment’, and 
shaped by four major pillars: New Centres of Gravity, New Produc-
tion Models, New Consumption Models, and New Investment Models.

Meeting the United Nations (UN) Sustainable Development Goals 
(SDGs) will require up to $7 trillion of global investment each year 
till 2030, according to the United Nations’ own figures. In parallel, 
governments and the private sector will have to adopt new policies and 
business models to accommodate emerging technologies and chang-
ing consumer habits.

“ The Future Sustainabil it y Summit is reaching ne w 
heights in the qualit y and quantit y of speakers 
and delegates, and bringing toge ther world 
leaders from government, business, f inance 
and innovation to look at opportunit ies to 
accelerate sustainable de velopment ”

MOHAMED JAMEEL AL RAMAHI, CEO, MASDAR
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 Abu Dhabi has 
been a frontrunner 
in making the 
transition to clean 
energy

 His Highness 
Sheikh Mohammed 
bin Zayed Al Nahyan, 
Crown Prince of 
Abu Dhabi and 
Deputy Supreme 
Commander of 
the United Arab 
Emirates Armed 
Forces, welcomed 
global heads 
of state, local 
dignitaries and 
business leaders 
to Abu Dhabi 
Sustainability Week 
2020

The 17 SDGs were adopted by all UN member 
states as part of the 2030 Agenda for Sustain-
able Development, and the body has called for a 
“decade of ambitious action” to deliver the goals 
by 2030. Achieving targets set under the SDGs 
could open up $12 trillion of market opportu-
nities worldwide and create 380 million jobs, 
according to estimates, with as many as 12.4 mil-
lion jobs generated in the Middle East and North 
Africa region by 2030.

“The UAE is aligned with the Global Sus-
tainability Agenda and is committed to being a 
regional leader in sustainable development, as 
evidenced by our hosting of Abu Dhabi Sustain-
ability Week,” said His Excellency Dr. Sultan bin 
Ahmad Sultan Al Jaber, Minister of State and 
Chairman of Masdar.

“The Future Sustainability Summit is reach-
ing new heights in the quality and quantity of 
speakers and delegates, and bringing together 
world leaders from government, business, 
finance and innovation to look at opportunities 
to accelerate sustainable development,” said 
Mohamed Jameel Al Ramahi, CEO of Masdar, 
which hosted the event with Abu Dhabi Depart-
ment of Energy as the Principal Partner and 
Abu Dhabi Global Market as the Sustainable 
Finance Partner.

“Thanks to its partners, Abu Dhabi Sustain-
ability Week has expanded beyond renewable 
energy to encompass every aspect of sustainable 
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development, stimulating debate and inspiring 
concrete action to address global sustainability 
challenges,” added Mr. Al Ramahi. 

His Excellency Eng. Awaidha Murshed Al 
Marar, Chairman of Abu Dhabi Department of 
Energy (DoE), used the Future Sustainability 
Summit to point out the limitations of exist-
ing energy sources and emphasised the role of 
renewable energy in driving the world towards a 
carbon-neutral future.

“Traditional energy sources, as we all know, are 
finite. This limited nature of traditional energy 
sources, coupled with the urgency of climate 
change, has made it imperative that key players 
in the energy sector come together to outline a 
plan of action for the years ahead.” 

As the world’s appetite for energy grows, it is 
critical to focus on clean energy sources. Abu 
Dhabi has been a frontrunner in making the 
transition to clean energy. Diversification of 
energy also implies a diversification of the Emir-
ate’s economy.

 UAE businesses are confident about future growth

H.E. Eng. Al Marar spoke about the UAE Energy 
Strategy 2050, which targets an energy mix that 
combines renewable, nuclear and clean energy 
sources to meet the UAE’s economic requirements 
and environmental goals. The UAE has increased 
its renewable energy portfolio by over 400% in the 
last 10 years and will double it by 2030.

Another major topic at the Future Sustainabil-
ity Summit was how advances in AI, Big Data, 

“ Tradit ional energy sources, as we all know, are 
finite .  This l imited nature of tradit ional energy 

sources, coupled with the urgency of climate 
change, has made it imperative that ke y players in 
the energy sector come toge ther to outline a plan 

of action for the years ahead” 

H.E. ENG. AWAIDHA MURSHED AL MARAR,  
CHAIRMAN, ABU DHABI DEPARTMENT OF ENERGY 
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and the Internet of Things (IoT) can accelerate 
sustainable development. Current predictions 
from PwC suggest that by the end of the next 
decade, using AI for environmental applications 
could unlock a $5.2 trillion contribution to the 
global economy, and at the same time reduce 
greenhouse gas emissions by 4%.

“AI has the potential to accelerate sustain-
able development in many different ways,” said 
Dr. Alexander Ritschel, Head of Technology at 
Masdar. “AI can support applications such as 
battery storage, which are helping to integrate 
variable power sources such as wind and solar 
more effectively into our electricity grids.” 

For water use, AI can contribute to better 
infrastructure, tackle water wastage at source, 
and help lower end consumption – such as by 
enabling smart farming.

One overarching factor that became clear 
during the Future Sustainability Summit and 
ADSW as a whole was how committed the UAE 
is to sustainability on a national, regional and 
international level.

In April 2016, the UAE signed the Paris Cli-
mate Agreement that governs climate action after 
2020 through a flexible framework that allows 
countries to determine their own measures.

A week before ADSW, UAE ministers and 
senior business leaders declared that 2020 
should be the start of a “decade of action” to 
enable the world to work together to meet the 
United Nations’ SDGs.

Through its Vision 2021 agenda and Green 
Growth Strategy, the UAE has one of the most 
progressive sustainable development strategies 
in the region, and will achieve a number of key 
sustainability targets this year, including the 
completion of the 800-megawatt third phase of 
the Mohammed bin Rashid Al Maktoum Solar 
Park in Dubai. 

In a keynote speech at the opening of ADSW, 
H.E. Sultan Al Jaber said: “By 2030, we will 
reduce our greenhouse gas intensity by an 
additional 25%. We will limit our freshwater 
consumption to below 0.5% of our total water 
use. We will increase our carbon capture uti-
lisation and storage programme by 500% to 
capture the same amount of CO2 as five mil-
lion acres of forest. We will plant 10 million 
mangroves in Abu Dhabi’s Al Dhafra Region, 
preventing coastline erosion and protecting bio-
diversity offshore and on land.”

“ The UAE is aligned with the Global 
Sustainabil it y Agenda and is commit ted 

to being a regional leader in sustainable 
de velopment, as e videnced by our hosting 

of Abu Dhabi Sustainabil it y Week”

H.E. DR. SULTAN BIN AHMAD SULTAN AL JABER, 
MINISTER OF STATE AND CHAIRMAN OF MASDAR
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The national entity for economic development 
aid, Abu Dhabi Fund for Development (ADFD) 
allotted $105 million for renewable energy pro-
jects in eight countries. Since its launch in 2014, 
the Fund has approved $350 million for 32 pro-
jects impacting 26 countries.

“In its efforts to boost the implementation of 
the United Nations Sustainable Development 
Goals, ADFD-funded projects over the seven 
cycles of the facility have led to the widespread 
adoption of scalable, clean and sustainable 
energy alternatives in 26 countries,” said ADFD 
Director His Excellency General Mohammed 
Saif Al Suwaidi.

The week was capped with the launch of the 
Abu Dhabi Climate Initiative – the region’s first 
platform dedicated to fast-tracking research and 
development in water and climate technology. 
The initiative sees the collaboration of the Min-
istry of Climate Change and Environment, Abu 

Dhabi Global Market, the Environment Agency 
– Abu Dhabi and Hub71.

“The Abu Dhabi Climate Initiative is the first 
platform in the region dedicated to accelerat-
ing the research and development of climate and 
water technologies and to supporting the shift 
towards a climate-resilient economy,” explained 
His Excellency Dr. Thani bin Ahmed Al Zeyoudi, 
Minister of Climate Change and Environment.

With major investments, agreements, plus 
partnerships with local and global entities at 
the start of the year, the UAE has shown the way 
for other countries to follow in coming months. 
Clearly, sustainability is at the forefront of UAE 
government decisions. 

As H.E. Sultan Al Jaber said: “The UAE not 
only talks the talk but walks the walk when it 
comes to delivering sustainable clean energy. 
We do this because it is right and makes perfect 
economic sense.” 

“ We need to work toge ther to address the 
repercussions of climate change and find 
alternative energy sources to mee t the world’s 
growing needs”
H.E. JOKO WIDODO, PRESIDENT OF INDONESIA

OPEN UP 

OF MARKET 
OPPORTUNITIES 

WORLDWIDE

CREATE 

JOBS  
WORLDWIDE

CREATE 

 JOBS IN THE  
MENA REGION

MEETING THE UN’S SUSTAINABLE DEVELOPMENT GOALS COULD:

$12 trillion 380 million 12.4 million 
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THE CHANGING 
EMPLOYMENT 
LANDSCAPE
Demand for high-tech jobs shows how the UAE’s digital 
economy has really taken off.

T
he UAE is investing heavily in the new 
economy. Efforts such as Ghadan21, 
Mubadala’s investment in SoftBank’s $100 
billion Vision Fund, plus investments in 
space and aerospace technologies, arti-
ficial intelligence and robotics are all 

contributing to create a high-tech hive that’s 
transforming the UAE economy.

The UAE’s digital economy contributes 4.3% 
to the GDP, but there are expectations that the 
rate will significantly increase in the coming 
period, according to the UAE Government.

And as the digital economy grows, a new 
slew of digital jobs are in heavy demand across 
the country, replacing low-skilled jobs that are 
being automated.

This trend of rising digital jobs is evident in 
a recent report by LinkedIn, the world’s largest 
database of professionals, which shows that digital 
professions are most in demand by UAE companies.

“Data scientist, full stack engineer, digital 
marketing specialist, cyber security specialist 
and android developer are all listed among the 
top 10 emerging jobs in the UAE, with technol-
ogy and technical specialists ranking as 14th 

and 15th most in-demand jobs,” LinkedIn said 
in a report.

“The findings of the report are a testament 
to the successful efforts of the UAE to shift its 
workforce towards digitization and AI [artificial 
intelligence],” said Ali Matar, Head of LinkedIn 
MENA and EMEA Emerging Markets.

The UAE technology hiring market is emerging 
as one of the most competitive, as digitisation of 
services and expansion of the start-up ecosystem 
is leading to heavy demand for enterprise soft-
ware and IT services, both of which have shown 
impressive growth in recent months, according 
to recruitment consultancy Robert Half.

“The impact of technology on the future of 
work will be significant for both employers and 
workers alike. As new technology begins to infil-
trate business processes, the roles of tomorrow 
begin to evolve,” the consultancy noted.

STRONG FOUNDATION
The UAE has developed a strong digital infra-
structure, which serves as a springboard for 
new entities, start-ups and venture capitalists 
to thrive. It was ranked first in the Arab world 
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“ The findings of the report are  
a testament to the successful  
efforts of the UAE to shif t its  

workforce towards digit ization and  
AI [artificial intelligence ]”

THE UAE BEAT CHINA, AUSTRALIA AND 
THE UK IN THE IMD WORLD DIGITAL 
COMPETITIVENESS RANKINGS

and 29th out of 121 nations for network readiness 
by Washington-based Portulans Institute. The 
UAE scored high marks for strong penetration 
of internet access in households, availability of 
internet in schools and 4G mobile network cov-
erage. The UAE was also ranked first in terms of 
government procurement of advanced technol-
ogy products.

The UAE also ranked 12th out of 62 nations in 
the IMD World Digital Competitiveness Rank-
ing 2019. The UAE beat China, Australia and the 
United Kingdom, thanks to rapid improvement 
that helped it climb five places from the previous 
year’s effort. Progress was notable in the train-
ing and education sub-factor. It also improved 
in aspects of the regulatory framework, such as 
starting a business (from 29th to 15th) and the 
effectiveness of the scientific legislation (12th to 
7th). There was a positive shift in IT integration 
(14th to 8th) mainly as a result of improvements 
in e-government (28th to 21st).

The government has also launched a number 
of initiatives to spark a wave of investment and 
interest in the digital economy and creating new 
jobs. The UAE Strategy for the Fourth Industrial 
Revolution (4IR) specifically addresses innova-
tion areas such as artificial intelligence, intelligent 
genomic medicine and robotic healthcare.

The grand strategy targets key priorities for 
the UAE Government, such as achieving future 
security of water and food supply by using bio-
engineering sciences and advanced renewable 
energy technologies; using digital economy 
and blockchain technologies in financial trans-
actions and service; deploying satellite data 
to plan future cities, and developing national 
industries in the field of robotics and autono-
mous vehicle technologies.

Initiatives such as Media Cities, Abu Dhabi 
Global Market and an Emirates Blockchain 
Strategy 2021 are all feeding the digital econ-
omy boom.

The Emirates Blockchain Strategy 2021, for 
example, aims to transform 50% of government 
transactions into the blockchain platform by 
2021, according to the UAE Government.

“Venture funding in UAE start-ups is also 
impacting the demand for qualified technology 

ALI MATAR, HEAD OF LINKEDIN MENA 
AND EMEA EME  RGING MARKETS

talent,” states the Robert Half report. “Total 
start-up funding in the MENA region reached 
31% in 2018 as more international investors 
flooded to the UAE market, encouraged by gov-
ernment support. The result has been increased 
demand for software developers, as businesses 
attempt to meet product development needs.”

Last year, the UAE Cabinet also rolled out a 
National Artificial Intelligence Strategy 2031. 
The ambitious strategy is focused on eight stra-
tegic objectives and a number of initiatives aimed 
at deploying artificial intelligence in the areas of 
education, government services and the commu-
nity wellbeing.
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“The eight objectives include reaffirming the 
UAE’s position as a global hub for artificial intel-
ligence; increasing the competitive edge of the 
AI sector in the UAE; establishing an incuba-
tor for AI innovations; employing AI in the field 
of customer services to improve the quality of 
life; attracting and training talents for jobs of 
the future; attracting leading research capabil-
ities; providing a data-driven infrastructure to 
support AI experiments and optimising AI gov-
ernance and regulations,” the government noted.

A National Space Strategy 2030 will also 
propel the UAE to a strong position in the space 
race and ensure it’s not a mere spectator in the 
new space tourism and scientific fields that are 
emerging with the arrival of private sector play-
ers, such as Richard Branson and Elon Musk.

“The UAE seeks to establish a major global 
hub for space science and technology, through 
investing in building capabilities and creating 
a scientific, legislative and financing environ-
ment that is stimulating and attractive for 
space projects,” the government noted at the 
time of its launch.

The government also announced sweeping 
changes to its immigration policy with long-stay 
visas for high-calibre professionals, including 
entrepreneurs, to live and operate their business 
in the country. As many as 6,800 investors have 

4.3%  
UAE'S DIGITAL 

ECONOMY

01  DATA SCIENTIST

02  FULL STACK ENGINEER

03  CUSTOMER SUCCESS SPECIALIST

04  TAX SPECIALIST

05  LEARNING SUPPORT ASSISTANT

06  DIGITAL MARKETING SPECIAL

07  CONTENT SPECIALIST

08  CYBER SECURITY SPECIALIST

09  DIGITAL SPECIALIST

10  ANDROID DEVELOPER

11 ANALYTICS SPECIALIST

12  COMMERCE MANAGER

13  CHIEF MARKETING OFFICER

14  TECHNOLOGY SPECIALIST

15  TECHNICAL SPECIALIST

 UAE businesses are confident about future growth

already taken advantage of the “golden card” resi-
dency permits, and will likely be investing their 
wealth and talent in developing new products 
and services from their new home.

The creation of new digital sectors are also 
giving rise to a whole host of new jobs that did 
not exist a few years ago. LinkedIn notes that 
the new jobs in demand involve highly technical 
expertise and skills. 

“However, the report also looks at emerging 
skills and reveals that the demand for soft skills 
is likely to increase as automation becomes more 
widespread,” LinkedIn stated. “Skills like com-
munication, creativity and collaboration, which 
are impossible to automate, will become even 
more valuable for organizations in the future 
and will remain integral to digital roles. Team 
management, negotiations and creative skills 
were some of the unique skills for both digital 
and non-digital emerging jobs.”

Robert Half concurs, adding that approaches 
to hiring have shifted, with employers now put-
ting more emphasis on the soft skills needed for 
digital work environments. 

“Our research found that communication, 
strategic thinking and adaptability will rise to 
prominence in the next few years as workforces 
change to meet the new challenges that technol-
ogy presents,” the agency said. 

THE TOP 15 EMERGING JOBS IN UAE
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AN ABU DHABI 
WELCOME
Following a successful 10th anniversary 
addition of SIAL Middle East, Business Voice 
examines the hospitality attractions due 
online in Abu Dhabi this year.

T
rade deals worth nearly $2 billion were negotiated during the 10th anni-
versary edition of SIAL Middle East, one of the largest food, beverage 
and hospitality events in the region.

The three-day event, which was held at the Abu Dhabi National Exhi-
bition Centre (ADNEC) recently, attracted 23,000 people, representing 
a 13% increase on the previous year. Exhibitor participation was also up 

by 5%, with 1,143 exhibitors and 31 country and specialised pavilions.
Organised by ADNEC in co-operation with the Comexposium Group, one 

of the world’s largest exhibition and conference organisers, the event was run 
under the theme of ‘Defining Innovation in the Food, Beverage and Hospitality 
Industry’. Held in strategic partnership with Abu Dhabi Agriculture & Food 
Safety Authority (ADAFSA), it also saw a 10% increase in the number of par-
ticipating UAE companies.
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“we are contributing to the 
Emirate’s vision to diversify the 

economy and getting closer to 
positioning Yas Island as one of 
the top global destinations for 

entertainment, leisure and business” 

“The 10th edition was a milestone for a long 
way to come in hosting such huge successful 
events in the food and beverage sector in the 
future,” said Saeed Al Mansoori, Executive 
Director of IDEX, a subsidiary of ADNEC. “It 
helped us in establishing the position of SIAL 
ME as an international platform that encour-
ages innovation in the food, beverages and 
hospitality industries, and provides valuable 
investment opportunities for organisations 
working in this sector, which represents the 
second largest economic industry in the UAE.” 

The hospitality sector is a significant con-
tributor to the UAE’s economy and a major 
employer. According to global real estate con-
sultancy Knight Frank, the sector’s direct 
contribution to the UAE’s GDP increased by 
138% between 2007 and 2017. Employment 
grew by 119% during the same period, with the 
hospitality sector expected to contribute more 
than 659,000 jobs by 2026.

That growth is set to continue in the coming 
year, with a number of new developments, res-
taurants and hotels opening in Abu Dhabi 
during 2020. Arguably the biggest is Yas Bay, a 

MOHAMED ABDALLA AL ZAABI,  
CHIEF EXECUTIVE, MIRAL

$3.3 billion mixed-use development located on 
the southern end of Yas Island. Once complete, 
the project will include the 18,000-seat Yas Bay 
Arena, a boardwalk and pier with 37 cafes and 
restaurants, 19 entertainment and leisure retail 
outlets, a beach club and two hotels. One of those 
hotels will be the Hilton Abu Dhabi Yas Island.

Real estate developer Miral’s $1.1 billion 
investment in the project includes developing the 
public realm, the infrastructure, the Hilton Abu 
Dhabi Yas Island and the Yas Bay Arena. The 
latter is to be called the Etihad Arena following 

 SIAL Middle East 
is one of the largest 
food, beverage and 
hospitality events in 
the region

AL QANA WILL 
BE SPREAD 

ACROSS 

2.4KM
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the signing of an exclusive naming rights deal 
with the national carrier in January. The entire 
Yas Bay project is expected to be ready in time 
for this year’s Abu Dhabi Grand Prix.   

“The mixed-use development will be a 
vibrant and iconic addition to Yas Island and a 
new, exciting destination for Abu Dhabi,” said 
Mohamed Abdalla Al Zaabi, Miral’s Chief Exec-
utive. “With key construction milestones being 
achieved, we look forward to working with 
investors and partners from across the world to 
further develop this unique destination that sets 
a new benchmark for Yas Island and the UAE.

“With this investment, we are contributing 
to the Emirate’s vision to diversify the economy 
and getting closer to positioning Yas Island as 
one of the top global destinations for entertain-
ment, leisure and business,” he added.

TRADE DEALS WORTH NEARLY  
$2 BILLION WERE NEGOTIATED 
DURING SIAL MIDDLE EAST 

 UAE businesses are confident about future growth

Also due to open at the end of the year is Al 
Qana, a dining and entertainment destination 
located on the Khor Al Maqta waterway. Spread 
across seven districts and covering more than 
2.4 kilometres, the project is being developed by 
Abu Dhabi Municipality and Al Barakah Inter-
national Investment. When complete it will 
include waterfront restaurants offering a prime 
view of Sheikh Zayed Grand Mosque, a marina, 
an outdoor skate park and landscaped commu-
nity spaces. It will also be home to the world’s 
first Cinemacity ‘CityMAX’ theatre.

The cornerstone of the Al Qana development, 
however, will be The National Aquarium. Set 
to become the largest aquarium in the Middle 
East, it will house 33,000 marine animals and 
is expected to welcome an estimated one million 
visitors a year when complete. 

“In line with the capital’s vision for 2030, 
this new landmark destination will play a key 
role in supporting the government to realise 
its vision of enhancing Abu Dhabi’s status as 
one the world’s most popular destinations for 
business, leisure, lifestyle and entertainment,” 
said Moataz Mashal, Managing Director of Al 

 Al Qana, a dining 
and entertainment 
destination located 
on the Khor Al Maqta 
waterway, is due for 
completion at the 
end of the year

 Saeed Al 
Mansoori, Executive 
Director, IDEX
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Barakah International Investment. “Al Qana 
will offer a new lifestyle for residents through 
exciting dining destinations and convenient 
facilities, whilst also being an attractive place 
for tourists to visit, in close proximity to many 
of the most famous landmarks in the capital.”

The currently-under-construction Reem 
Mall on Reem Island is also nearing comple-
tion. Being developed by The National Real 
Estate Company and United Projects for Avia-
tion Services Company, the $1.2 billion project 
will boast around 450 stores, including 85 
food and beverage outlets and a range of fam-
ily-focused entertainment offerings. Amongst 
those restaurants will be The Noodle House. 
The popular Asian restaurant announced that 

it would be expanding into Abu Dhabi last year, 
with Reem Mall its chosen home. 

The development will also house the world’s 
largest snow park – Snow Abu Dhabi. Set to 
open at the end of the year, the park is part of 
the leisure and entertainment projects being 
delivered by Al Farwaniya Property Develop-
ers, Majid Al Futtaim Ventures and Thinkwell 
as part of Reem Mall. 

“With an incredible story and stunning visual 
attractions, Snow Abu Dhabi will deliver truly 
enchanting experiences for the whole family,” 
said Shane Eldstrom, Chief Executive of Al 
Farwaniya Property Developers. “The activities 
and environments will work together, allowing 
guests to make new discoveries and experience 

 Yas Bay, a  
$3.3 billion mixed-
use development 
located on the 
southern end of  
Yas Island. 
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shared memories, while creating a destination 
to which they wish to return again and again. 

“The story behind Snow Park Abu Dhabi is the 
great differentiator from any other snow park 
in the world, and we look forward to revealing 
more details in due course.”

One the capital’s most anticipated hotel open-
ings is the Fairmont Marina Abu Dhabi. The 
five-star hotel has been gradually taking shape 
on Al Kasir Island and is expected to open in 
March. Standing tall at 39 storeys, the hotel and 
residential building will offer a private beach, 
five swimming pools and water sports facilities.

For food lovers, probably the most exciting 
news is the imminent arrival of Fouquet’s at the 
Louvre Abu Dhabi. The brasserie will offer its 

main Parisian dishes mixed with local f lavours 
thanks to a collaboration between the Louvre 
Abu Dhabi and the Barriere Group, which 
has owned the Parisian brasserie since 1998. 
French chef Pierre Gagnaire, whose epony-
mous eatery on Rue Balzac in Paris has three 
Michelin stars, has been brought onboard to 
design the menu.

“The arrival of Fouquet’s at Louvre Abu Dhabi 
is a milestone in the international development 
of the Barrière Group,” said Dominique Dessei-
gne, Barrière’s President and Chief Executive. 
“Thanks to our strong iconic concept and our 
expertise, we are legitimate to associate our-
selves with a place whose cultural and artistic 
value is well established.” 

SIAL MIDDLE EAST STATS
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Emirates Global Aluminium accelerates production 
at its world-class Taweelah alumina refinery.

T
he UAE’s aluminium production is set to become one of the world’s 
biggest as output at Emirates Global Aluminium’s Taweelah alu-
mina refinery project ramps up.

The UAE already boasted the fifth largest smelter production 
with 2.64 million tonnes in 2018. Only China (with 35.8 mil-
lion tonnes), Russia (3.6 million tonnes), India (2.9 million) and 

Canada (2.9 million tonnes) produced more. All told, the UAE controls 
roughly 4% of the world’s aluminium production, data shows.

The figure will likely rise as Emirates Global Aluminium recently 
reported that its $3.3 billion Taweelah alumina refinery is expected to 
produce its nameplate capacity of 2 million tonnes of alumina per year 
by the first half of 2020.

Commenting on the announcement, Abdulla Kalban, Managing Direc-
tor and Chief Executive Officer of EGA, said: “We are pleased with the 
progress so far at Al Taweelah alumina refinery and we are on track to 
deliver a world-class ramp-up. Our preparations to operate Al Taweelah 
alumina refinery safely and efficiently began when the project was still on 
the drawing board. These plans are being effectively put into action by our 
operations team of global industry veterans and UAE nationals specially 
trained for their roles in this new industrial activity for our country.”

EGA was formed with the merger of Dubai Aluminium with Emirates 
Aluminium in 2014, and is jointly owned by Abu Dhabi’s Mubadala and 
the Investment Corporation of Dubai. The company is the largest firm 
jointly owned by the two Emirates, and is the country’s biggest industrial 
company after Abu Dhabi National Oil Company, as well as being one of 
the UAE’s biggest exporters. The aluminium sector has grown into one 
of the UAE’s largest industries accounting for 1.4% of the economy and 
supporting 60,000 UAE jobs, including 7000 direct jobs.

In the first 10 months of 2019, aluminium was the third largest non-
oil export from the Emirate of Abu Dhabi, after plastics and precious 
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November. “The Capesize vessel that has sailed 
today is the first of many over the decades ahead 
as GAC ramps up, reliably supplying our bauxite 
customers around the world.”

EGA already exports to 350 industrial custom-
ers across 50 countries, making it one of the most 
globally-focused companies in the country.

“EGA has produced over 30 million tonnes of 
aluminium since that first tonne in 1979, with 
our metal becoming part of everything from cars 
to skyscrapers and making modern life possible 
for people worldwide,” said Mr. Kalban. “Over 
the past 40 years, we have taken the UAE from 
no aluminium production to the fifth largest 
aluminium-producing country in the world. We 
can proudly say that we have built a great com-
pany and UAE industry, turning the vision of 
our founder, the late Sheikh Rashid bin Saeed Al 
Maktoum, into reality.”

GROWTH OF ALUMINIUM
EGA’s growth comes as the world’s demand for 
aluminium rises, especially as the world looks 
to reduce its carbon footprint. Aluminium is a 
lighter metal than tin, and it is also emerging as 
a critical ingredient in batteries, manufacturing, 
packaging, construction and transport sectors. 
Lower-priced aluminium is also replacing copper 
in the electrical industry, especially for high-volt-
age electrical cables.

# The UAE boasted 
the fifth largest 
smelter production 
with 2.64 million 
tonnes in 2018

jewellery, according to Statistics Centre of Abu 
Dhabi data. The Emirate’s aluminium exports 
stood at AED4.8 billion during January to 
October last year.

Alumina refineries convert bauxite ore into 
alumina, the feedstock for aluminium smelt-
ers. The UAE secured a critical advantage in 
the global aluminium industry after it bought 
bauxite reserves in the West African state of 
Guinea. Bauxite is the ore from which alumin-
ium is derived.

The UAE has invested $1.4 billion over the 
past few years to tap Guinea’s vast reserves and 
develop an alumina refinery. The project contrib-
utes $700 million to the Guinean economy each 
year, and is estimated to have boosted its gross 
domestic product by 5.5%. The EGA is planning 
a second phase of the alumina refinery.

Last year, the Guinea project’s first shipment 
of bauxite was loaded for overseas market, 
marking a new era of export for the company 
as well as the West African state. As much as 
173,000 tonnes of bauxite ore was shipped to 
India on Capesize vessels, said to be the world’s 
largest bulk cargo carriers.

“Using Capesize vessels to transport baux-
ite from GAC [Guinea Alumina Corporation] 
lowers shipping costs per tonne and contrib-
utes to the global competitiveness of our ore,” 
said Mr. Kalban, during the landmark event in 

MILLION TONNES 
BY THE FIRST 

HALF OF 2020 

2
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“The use of aluminium has enormous poten-
tial benefits, from making cars lighter and 
more fuel efficient to creating packaging that 
is infinitely recyclable,” Mr. Kalban noted, as 
he launched the company’s Annual Sustaina-
bility Report in September. “However, at EGA 
we recognise that making products that help 
meet social and environmental challenges is not 
enough. It also matters how responsibly those 
products are made.”

The company produced 24,127 more tonnes 
of metal in 2018 compared with 2017, while 
consuming 8,298,764 gigajoules less energy, 
recycled 41,323 tonnes of waste and reduced its 
nitrogen oxide (NOx) intensity by 5.7% in 2018, 
compared to the previous year, the Sustainabil-
ity Report shows.

EGA’s green credentials are helping it find new 
markets and deepen its relationship with exist-
ing customers. In November, EGA said it will 
increase its aluminium supply to BMW, Germa-
ny’s iconic automaker.

“EGA is one of the largest suppliers of foundry 
alloys to the automotive industry worldwide and 
is certified to IATF 16949:2016, the latest global 
standard established by the automotive industry, 
which aims to ensure even more rigorous qual-
ity management in the global automotive supply 
chain,” the company said.

EGA, which began operations in 1979, has honed 
its technology over the years and is now in a position 
to export its technical expertise and license its tech-
nology to the global aluminum community.

# Taweelah alumina refinery is expected to produce its 
nameplate capacity of 2 million tonnes of alumina per 
year by the first half of 2020

 The focus on new 
services, especially 
digital banking, is 
evident in a series of 
surveys conducted 
by o�cial authorities

In December, EGA completed the export of its 
industrial technology to Aluminium Bahrain, 
or Alba. After a competitive bid, Alba selected 
EGA’s DX+ Ultra technology for the Potline 6 
Project. DX+ Ultra is tenth generation EGA tech-
nology and is considered to be among the most 
efficient technologies in the world.

“As part of the technology licensing agreement 
with Alba, EGA provided experts from its tech-
nology development and transfer team and from 
operations during the construction of Potline 6. 
Some 20 EGA technologists participated in the 
project in total,” according to the company.

In January, EGA also signed a memorandum 
of understanding with PT Indonesia Asahan Alu-
minium (INALUM), targeting the licensing of 
UAE-developed EGA technology to the Indone-
sian company, and co-operation on the upgrade 
of an existing INALUM smelter and the develop-
ment of a new aluminium smelter in Indonesia.

“Under the MoU, the two companies will 
evaluate the potential to form a joint venture to 
develop a greenfield aluminium smelter in Indo-
nesia,” the company said. “Specific contributions 
to the joint venture could include services related 
to technology, the supply of raw materials and the 
marketing of metal.”

The two companies are also collaborating on 
a potential brownfield upgrade using the EGA 
technological know-how of INALUM’s existing 
aluminium smelter in North Sumatra, under an 
MoU signed in 2018. 

AL TAWEELAH 
ALUMINA 
REFINERY

STATS & FACTS

9,500
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EXPRESS 
DELIVERY

A new AED365 million DHL Express facility will 
further boost Abu Dhabi’s reputation as a cutting-
edge cargo and logistics hub.

26 . BUSINESS VOICE

26-28 Logistics.indd   26 1/30/20   11:40 AM



T
rade is a key plank of Abu Dhabi’s diver-
sification strategy and the government is 
investing heavily to increase trade flows 
and create more efficient market connec-
tions between the UAE and the rest of 
the world.

Building on that theme, the Abu Dhabi Airports 
Free Zone Authority, a wholly-owned subsidiary of 
Abu Dhabi Airports, signed a 27-year ‘musataha’ 
agreement with Middle East General Enterprises 
(MGE), to facilitate the presence of DHL Express 
in the free zone.

A ‘musataha’ agreement entitles its holder to 
construct a building or to invest in, mortgage, 
lease, sell, or purchase a plot of land belonging 
to a third party, according to Al Tamimi & Co. 
law firm.

“The signing of this agreement is a testament to 
Abu Dhabi’s position as an international gateway 
for trade and commerce throughout the Middle 
East, as well as the long-standing relationship 
between Abu Dhabi Airports and DHL,” said His 
Highness Sheikh Mohammad bin Hamad bin 

Tahnoon Al Nahyan, Chairman of Abu Dhabi 
Airports (AUH).

The new facility will enable DHL International 
GmbH, one of the world’s biggest freight and 
shipping companies, to connect the UAE to its 
220 markets more efficiently. Its subsidiary DHL 
Express will be a key client in ADAFZ’s Express 
Integrator cluster, and will collaborate with 
MGE to invest up to AED365 million in a new 
facility spanning 30,000 square metres, with an 
opening date set for sometime in the fourth quar-
ter of 2021.

“AUH is not only a growing regional hub for 
business and leisure travellers but includes cut-
ting-edge cargo and logistics infrastructure 
designed to facilitate express and e-commerce,” 
said Bryan Thompson, CEO of Abu Dhabi Air-
ports, noting that DHL’s presence will raise Abu 
Dhabi’s profile as an international transport and 
logistics centre.

Nour Suliman, CEO, DHL Express MENA, said 
that the new facility will help the company meet 
rising demand for its services. “In line with our 
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long-term objectives, the new facility at AUH is 
our latest investment to support global trade to 
and from the capital of the UAE,” he added.

ADAFZ is fast emerging as a pre-eminent 
logistics hub in the region, with more than 200 
companies licensed to operate in the facility. The 
free zone offers waivers for corporate tax, per-
sonal income tax and import or re-export duties. 
In addition, companies can take advantage of no 
restrictions on capital or currency repatriation, a 
full range of business activity licences and 100% 
foreign ownership.

Last year, the free zone cuts its business set up fee 
by more than 65%, waived all licence fees for new 
companies, with exclusion of VAT in designated 
zones. The move was part of an Emirate-wide 
effort to improve the country’s competitiveness 
and reduce the cost of business in the Emirate.

The lower business costs allows ADAFZ to be 
more competitive, meet the needs of its existing 
customer requirements and attract new foreign 
investors, said Rowan Michael Kelly, Senior Vice 
President of ADAFZ. 

“We are offering special services that take into 
account the economic climate and allow new cus-
tomers to establish themselves in the Emirate 
more easily in order to support business growth 
and prosperity,” said Mr. Kelly. “Our ultimate 
goal is to drive local economic development and 

 The new DHL 
facility will add 
to Abu Dhabi 
International 
Airport’s growing 
reputation as  
a regional 
logistics hub

support the sustainability of FDI  (foreign direct 
investment), accelerating and increasing the con-
tribution to Abu Dhabi’s GDP.”

ADAFZ also launched a one-stop online portal 
last year to improve customer experience. The 
one-stop-shop offers users online services, includ-
ing a company dashboard that provides access to 
employment visa related requests, letter and cer-
tificate requests, employment cards and access 
passes, registration services and licensing services.

GROWING REPUTATION
The new DHL facility will add to Abu Dhabi 
International Airport’s growing reputation as a 
regional logistics hub.

Abu Dhabi Airports is also working to develop 
the strategically important Midfield Terminal 
Complex (MTC). The 700,000 square metre ter-
minal building is one of the most crucial projects 
to be undertaken in Abu Dhabi and the UAE. Last 
July, the company conducted a trial of the Mid-
field Terminal Complex, as a part of the continuing 
development of the state-of-the-art complex and 
the ongoing Operational Readiness and Airport 
Transfer (ORAT) process.

“The MTC is a magnificent piece of engineering 
and its distinctive architectural profile will soon 
be synonymous with the incredible city of Abu 
Dhabi, a key destination and transport hub for the 

AED365M 
AMOUNT DHL 
WILL INVEST 
IN THE NEW 

FACILITY
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Etihad Cargo has also introduced a weekly 
Boeing 777 freighter service into Johannesburg’s 
Tambo International Airport (JNB) that will 
help the airline set up the South African city as a 
seasonal African gateway ‘hub’ for trade flows of 
perishables and other goods to and from Europe 
and Asia. 

The airline unit also added bellyhold capac-
ity through increased f lights between Abu 
Dhabi and London Heathrow Airport. The air-
line has also replaced its Airbus 330 operations 
on routes to Jakarta’s Soekarno-Hatta Interna-
tional Airport (CGK), Bangalore’s Kempegowda 
International Airport (BLR) and Johannesburg 
(JNB), with a Boeing 787 to further increase 
additional cargo capacity.

“While the UAE is now clearly a nexus desti-
nation on the New Silk Road, it has emerged as 
a strategic global trade connector linking Europe 
and North America with Asia and Africa, and vice-
versa,” said Abdulla Mohamed Shadid, Etihad 
Aviation Group’s Managing Director Cargo and 
Logistics Services. “Our updated freighter sched-
ule, driven by our extended coverage to and from 
North America, will have a lasting impact in con-
necting Abu Dhabi to the world.” 

“The signing of this agreement is a testament to Abu 
Dhabi’s position as an international gateway for 

trade and commerce throughout the Middle East, as 
well as the long-standing relationship between Abu 

Dhabi Airports and DHL”

region and the world,” said Bryan Thompson, Chief 
Executive Officer of Abu Dhabi Airports. “We are 
committed to ensuring the highest levels of opera-
tional excellence as we continue our journey toward 
becoming the world’s leading airports group.”

Abu Dhabi is looking to boost non-oil trade 
as part of its diversification drive. The Emirate’s 
non-oil exports jumped 3.7% in October, while 
re-exports surged 35.5% compared to the same 
period in 2018, according to the latest available 
data from Statistics Centre Abu Dhabi. Indeed, 
October emerged as the best month for trade, with 
total value of non-oil foreign merchandise trade at 
AED21.7 billion easily a two-year record.

Etihad Cargo, the cargo and logistics arm of 
Etihad Airways, is also stepping up and improv-
ing its trade connections to leverage Abu Dhabi’s 
strategic position at the centre of the world’s busi-
est trade lanes.

Last year, the cargo unit strengthened its 
freight routes and increased its presence in the 
United States of America and other strategic 
global cargo markets.

Etihad Cargo now offers a weekly service, via 
Europe, to Ohio’s Rickenbacker International 
Airport (LCK), which will be supported by an 
extensive road feeder network between LCK and 
other US destinations including Atlanta, Chicago, 
Dallas, Houston and Philadelphia. The outbound 
flight will operate via Frankfurt (FRA) and return 
via Amsterdam Schipol (AMS). 

The LCK freighters provide the perfect main 
deck complement to existing bellyhold capac-
ity on Etihad’s direct widebody services between 
Abu Dhabi and major US gateways including Chi-
cago, Los Angeles, New York and Washington DC, 
Etihad Cargo said.

H.H. SHEIKH MOHAMMAD BIN HAMAD 
BIN TAHNOON AL NAHYAN,  

CHAIRMAN, ABU DHABI AIRPORTS

 Etihad Cargo has 
strengthened its 
freight routes
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The inaugural Tourism and Data Analytics Forum, organised 
by the Department of Culture and Tourism - Abu Dhabi, showed 
that personalisation is integral to the world tourism industry’s 
future success.

BIG DATA 
CHALLENGE & 
OPPORTUNITY

T
he UAE’s tourism sector enjoyed yet 
another successful year in 2019. The coun-
try received around 21 million tourists, 
including 15 million during the first half 
of the year, according to the Emirates news 
agency, WAM. The contribution of the 

tourism sector to the country’s Gross Domestic 
Product (GDP) exceeded AED161 billion, which 
is an important step towards achieving the ambi-
tious targets set by UAE Vision 2021 and the 
2027 forecasts targeting AED234 billion.

The WAM report noted that in October 2019, 
the UAE ranked first regionally and 33rd globally 
in tourism and travel, according to 52 competi-
tive indicators. 

Abu Dhabi’s tourism sector also had an 
outstanding 2019. Speaking at the first-ever 
Tourism and Data Analytics Forum held in the 
nation’s capital late last year, His Excellency Saif 
Saeed Ghobash, Undersecretary of the Depart-
ment of Culture and Tourism – Abu Dhabi 
(DCT Abu Dhabi), announced a 2.9% overall 
increase in hotel guests staying in the Emirate 
compared to 2018. Abu Dhabi also had amongst 
the highest YTD RevPAR (Revenue Per Avail-
able Room) growth – at 8% – in the Middle East 
and North Africa (MENA) region.

Abu Dhabi’s momentum in the tourism sector 
was also underlined by numerous awards. In 
December, representatives from DCT Abu 
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 Abu Dhabi enjoyed 
a 2.9% increase in 
hotel guests in 2019

 Abu Dhabi 
received the award 
for the ‘World’s 
Leading Sports 
Tourism Destination’ 
at the 26th edition 
of the World Travel 
Awards in Muscat

Dhabi received the award for the ‘World’s Lead-
ing Sports Tourism Destination’ at the 26th 
edition of the World Travel Awards in Muscat. 
Other prestigious awards included being selected 
as ‘Best Destination – Middle East’ at the Travel 
Weekly Asia Readers’ Choice Awards 2019, the 
‘Middle East’s Leading Business Tourism Desti-
nation’ at the Middle East edition of World Travel 
Awards (WTA) and ‘Best City Break’ at the UK’s 
Selling Travel Agents’ Choice Awards. DCT Abu 
Dhabi was also singled out for its contribution 
by winning ‘Middle East’s Leading Tourist Board 
2019’ at the Middle East WTA.

DCT Abu Dhabi is definitely not resting on its 
laurels as proven by the inaugural Tourism and 
Data Analytics Forum, which gathered more 
than 100 leading global experts to discuss the 
latest trends in the tourism and analytics indus-
try. It was aimed at determining how technology 
could be leveraged to drive the UAE’s tourism 
industry, and also underlined DCT Abu Dhabi’s 
commitment to reinforcing the capital’s position 
as a forward-thinking tourism destination.

The event drew representatives from global 
tech giants, including Google, as well as rep-
resentatives from Skift, Louvre Abu Dhabi, 
Al Dar, ADNEC, TripAdvisor, Farah Experi-
ences, EXPO 2020, Etihad Airways, Emirates 
Airlines, Rotana, Experience Hub, Anantara, 
Dnata, Hala Abu Dhabi, DarkMatter, Accor, 
Seera Group and STR.

His Excellency Ghobash, from DCT Abu 
Dhabi, who launched the event with a keynote 
speech, said: “We are aware of the potential that 
data and analytics has to be a game-changer for 
the tourism sector, and we believe having this 
analytical capability is no longer a luxury, but 
an actual necessity to advance our agenda and 
reach our ambitious goals for the Emirate.

“We at the DCT Abu Dhabi believe that the 
subject of data analytics is a fundamental pillar 
of our modus operandi. Data is the fuel that 
drives the various operating models as a key 
ingredient to achieving our aspirations,” added 
H.E. Ghobash. “We strongly believe that a tour-
ism destination not adopting data and analytics 
as part of its work in this day and age is akin to a 
city running without electricity or fuel.”

H.E. Ghobash pointed out that with the 
world crossing the 1 billion threshold of visitors 
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and a $1 trillion market spend, competition is 
global and intense in the highly-competitive 
tourism industry. 

As in every other industry, big data analytics is 
benefitting the travel industry. It has been around 
for a while but now it is picking up momentum in 
the correct direction. Emerging capabilities such 
as cloud computing, data lakes and the Internet 
of Things (IoT) in the era of 5G connectivity will 
be game changers by allowing the personalising 
of experiences for travellers in real-time.

These hinge on five main factors: a custom-
ised user experience, improved pricing strategies, 
insight into people’s needs, competitive differen-
tiation and improved marketing strategy.

In order to stay ahead of the competition, DCT 
Abu Dhabi believes that in the next few years 
destinations that are driven by data will fea-
ture holistic, customised offerings: personalised 

 Abu Dhabi is 
an award-winning 
sports tourism 
destination

itineraries, optimised airport experiences, and 
trip schedules tailored for each visitor.

Reports from the World Travel & Tourism 
Council (WTTC), Organisation for Economic 
Co-operation and Development (OECD) and 
United Nations World Tourism Organization 

H.E. SAIF SAEED GHOBASH, DCT ABU DHABI

“ We are aware of the potential that data and 
analy tics has to be a game-changer for the 
tourism sector, and we belie ve having this 

analy tical capabil it y is no longer a luxury, but 
an actual necessit y to advance our agenda and 

reach our ambitious goals for the Emirate”
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(UNWTO) clearly identify the benefits of big 
data, IoT, machine learning, artificial intelli-
gence and blockchain for better management of 
the sector, allowing continuous monitoring of 
performance, marketing campaign optimization, 
benchmarking with competitors and monitor-
ing flows within the destination. Destination 

 Sheikh Zayed 
Grand Mosque is 
Abu Dhabi š top 
tourist destination 

 Last minute 
bookings are more 
common

managers also have at their disposal data from 
social networks, mobile devices, credit cards, 
flights and airports, among others.

According to the World Economic Forum 
(WEF), new technologies have accelerated tour-
ism growth, bringing supply and demand closer, 
facilitating travel and bookings, and transform-
ing marketing operations and business models. 
In the past 20 years, travel aggregators, online 
travel agencies, social media applications, meta-
search engines and a host of new players have 
significantly transformed the tourism business 
and influenced demand behaviour.

Examples include a significantly shortened 
travel-planning process and last-minute bookings 
becoming more common, as the consumer increas-
ingly has almost real-time information influencing 
buying decisions, such as hotel and flight availability 
and price, weather conditions and user-generated 
content about destinations. Expedia reports that 
40% - 60% of its leisure-travel-brand traffic is 
through mobile devices, and about half of book-
ings on some brands comes from mobile.

Other potential sources of disruption are on 
the horizon. For example, business travel cur-
rently accounts for 10% of Airbnb bookings – but 
that number is growing, thanks to the company’s 
integration into the platforms of several leading 
travel-management companies.
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Under initiatives such as dynamic pricing, hotels 
will be empowered to optimise pricing through 
predictions based on a deeper understanding of 
the travel needs of individuals, the demand in the 
market and the availability of rooms. Mass per-
sonalisation is no longer a theme of innovation but 
a basic expectation of customers.

Data amassed will allow hotels to curate pro-
motions for visitors on the property through 
mobile applications. But this use for analyt-
ics and artificial intelligence will go beyond 
recommendations. In time, innovators in the 
sector could use data to improve efficiency of 
operations and deliver even more sophisticated 
services.

H.E. Ghobash said that it was no longer an 
option to provide visitors with a personalised 
plan tailored to their tastes, but rather a must 
for cities looking to stay ahead of the competition. 
He added: “Mass personalisation is no longer a 
theme of innovation when it has become a cus-
tomer expectation. 

“And this is not science fiction. Today retail-
ers have already perfected such personalisation, 
albeit on a much more limited scale. Our chal-
lenge is how to apply this to entire destinations. 
Understanding each visitor’s journey, their likes 
and dislikes, will give stakeholders vital insights 
as they craft the perfect tourist experience.”

Ziad Mohammad, Business Intelligence 
Director at DCT Abu Dhabi, spoke on some of 
Abu Dhabi’s tourism trends gleaned from their 
data studies. One was the realization that the 
profile, as in the spending power and demo-
graphics, of people arriving in the summer in 
Abu Dhabi are completely different from the 
profile arriving in winter.

It is clear that the era of data and analytics is 
here to stay and that there will be winners and 
losers. By organising the Tourism and Data 
Analytics Forum, DCT Abu Dhabi has demon-
strated how committed it is to be ahead of the 
curve. Data is now a key pillar of the UAE and 
Abu Dhabi’s travel industry growth and a fun-
damental ingredient to its success. 

 The UAE is also 
a top shopping 
destination

In order to stay ahead of the compe tit ion, 
DCT Abu Dhabi belie ves that in the  

ne x t fe w years destinations that are 
driven by data will feature holistic, 

customised offerings
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AED

START-UPS 
BLOSSOM 
AS THE UAE 
NURTURES 
BUSINESSES

D
evelopment of non-oil businesses is the biggest 
economic priority in the UAE. From investments 
in incubators to new laws and policies to facilitate 
small business development, the UAE is dedicating 
resources, time and effort to transform the country 
as the region’s most popular start-up destination.

It’s working.
Last year, UAE-based small firms accounted for $422 

million, or 60% of all funds, raised in the MENA region, 
according to SME research firm Magnitt. Around 130 
UAE companies secured funding deals last year, Magnitt 
data shows.

In addition, six of MENA’s biggest funding deals in 2019 
were secured by UAE companies. These included Emerging 
Markets Property Group’s $100 million funding to expand 
its property portals, lease-to-own solar power and energy 
efficiency solutions provider Yellow Door Energy’s $65 mil-
lion capital raising success, and online shopping website 
awok.com’s $30-million funding deal.

A new National Programme for SMEs 
adds to the varied and diverse initiatives 
aimed at igniting entrepreneurship 
culture in the UAE.
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The programme was launched in cooperation 
with 15 federal and local government bodies, 
academic institutions and the private sector. 

SMEs will be provided the opportunity to par-
ticipate in major exhibitions and offered training 
opportunities to improve their administrative 
and commercial capabilities, giving them the 
confidence to implement innovative solutions to 
meet their challenges.

“The plan for 2020 includes a set of pro-
grammes, initiatives and activities that are 
aimed at empowering Emirati entrepreneurs 
and encouraging SMEs and creating awareness 
over the best practices and the latest trends in 
entrepreneurship development,” said Dr. Adib 
Al Afifi, Director of the National Programme of 
Small and Medium Enterprises.

He added: “The number of Emirati SMEs that 
were activated through the National Programme 
for SMEs portal included 2000 entrepreneurs in 
2019 compared to 1500 in 2018. This marks an 
increase of 33% and the number is expected to 
touch 5000 by the end of 2020.”

Separately, the Ministry of Economy is rolling 
out a new plan to develop the National Pro-
gramme to support young, innovative companies 
and elevate them to the next level. The rollout is 
split into two phases, with the first focused on an 
innovation management committee, headed by 
Dr. Adib, that would identify innovative projects. 

The second phase involves the launch of an 
e-platform that accepts membership of the 
innovative projects and creates a database. To 
be eligible for consideration, the young inno-
vative companies should not be more than five 
years old, with individual ownership not less 
than 50% of the company’s capital, and regis-
tered in compliance with the UAE’s Commercial 
Companies Law.

NUTURING SCALE-UPS
Another major SME initiative that’s gaining 
momentum is Hub71, a global tech ecosystem 
based in the Abu Dhabi Global Market that 
allows entrepreneurs to set up in the UAE at 
a very competitive cost. Businesses can hit the 
ground running and take advantage of Hub71’s 
community of founders, partners and business 
enablers under the umbrella of internationally 
recognized legal and commercial frameworks.

In late November, Hub 71 and Endeavour 
UAE, a global entrepreneurial support platform, 
brought together a number of MENA start-ups to 
share learnings and collaborate. The handpicked 

The UAE government is aiming to build on 
its lead in the segment, given rising competition 
from other emerging economies in the region 
that also have designs to nurture their nascent 
non-oil enterprises.

In December, The National Programme for 
Small and Medium Enterprises of the Ministry 
of Economy, the executive arm of the UAE SME 
Council, said it will launch specialised training 
programmes and courses for entrepreneurs, and 
establish a link with the European Business Net-
work to promote entrepreneurship this year.

“ The number of Emirati SME S  that were 
activated through the National Programme 
for SMEs portal included 2000 entrepreneurs 
in 2019 compared to 1500 in 2018. This marks 
an increase of 33% and the number is e xpected 
to touch 5000 by the end of 2020”

DR. ADIB AL AFIFI, DIRECTOR OF THE NATIONAL 
PROGRAMME OF SMALL AND MEDIUM ENTERPRISES
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‘scale-up’ companies – a name for companies that 
have already validated their products and ser-
vices and are growing at around 20% annually 
for at least three years – benefited from practical 
advice from tech and business experts on themes 
such as ‘entrepreneur personal wellbeing’ and 
‘how to deal with organisational culture in rap-
idly growing companies’ during the event.

“Through this partnership, scale-ups at Hub71 
will now receive support at every stage of growth. 
By giving entrepreneurs access to our unparal-
leled global network of mentors, Endeavour 
supports entrepreneurs to transform commu-
nities, create quality jobs and to inspire future 
generations of founders,” said Noor Shawwa, 
Managing Director, Endeavour UAE. “Now, 
with our Hub71 partnership underway, we’re 
positive that this will further drive Abu Dhabi 
closer to its goal of becoming a regional hub for 
tech start-ups.”

In a similar vein, Mubadala Capital launched 
a $250 million MENA-focused tech investment 
fund last October to sow the seeds of entrepre-
neurship across the region.

“After ten years of investing in tech companies 
around the world, the time has come to lever-
age the experience and expertise we’ve gained for 
the benefit of our home market,” said Ibrahim 
Ajami, Head of Ventures at Mubadala Capi-
tal. “The MENA funds will drive the economic 
development of Abu Dhabi by stimulating tech 
investment activity. There’s a huge amount of 
untapped potential in the UAE and the wider 

region and we are on the right path to foster more 
home-grown innovations, attract exceptional 
talent and accelerate the evolution of a flourish-
ing tech industry in the Emirate.”

The fund will include a $150 million ‘fund of 
funds’ programme, targeting companies in the 
Hub71 ecosystem, and another $100 million 
fund dedicated to direct investments in early-
stage technology companies led by exceptional 
founders that are committed to being part of the 
Hub71 ecosystem.

The Abu Dhabi-based Khalifa Fund for 
Enterprise Development is looking further 
ahead to determine the outlook for UAE’s small 
to medium enterprises. The Fund has com-
missioned a report on the prospects for local 
entrepreneurs, including the empowerment of 
Emirati-owned enterprises.

The study will contribute in determining 
drivers of entrepreneurship and anticipating 
the future trends. It will also assist in devising 
solutions to challenges being faced by Emirati 
entrepreneurs, encourage them to participate 
actively in building the future and maximize 
their contribution to the UAE national economy 
that would further enhance the country’s com-
petitiveness and consolidate its regional and 
global leadership position.

Another key initiative is the Venture Debt 
Programme launched by the Tawazun Strate-
gic Development Fund (TSDF) in collaboration 
with First Abu Dhabi Bank, Commercial Bank 
of Dubai, and National Bank of Fujairah. TSDF 
is the investment arm of Tawazun Economic 
Council, which was set up to nurture the UAE’s 
strategic sectors.

The TSDF will allocated AED700 million 
for UAE companies in the defence and security 
sector to develop strategic firms.

“Through the newly established Venture Debt 
Programme and these partnerships, we will have 
the opportunity to further support SMEs in the 
private sector to build industrial capabilities 
and innovative solutions, as well as contribute to 
enhancing self-reliance of the sector’s ecosystem 
in meeting the current and future challenges of 
the UAE’s strategic requirements,” said Abdul-
lah Nasser Al Jaabari, Chief Officer and Head of 
Tawazun Strategic Development Fund.

The varied and diverse government and private 
sector initiatives are aimed at igniting entrepre-
neurship culture in the UAE, in the firm hopes 
that the new corporate champions will drive the 
economy in the near future. 

130  
UAE  

COMPANIES 
SECURED  
FUNDING 

DEALS LAST 
YEAR
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The recent visit of His Highness Sheikh Mohamed bin Zayed 
Al Nahyan, Crown Prince of Abu Dhabi and Deputy Supreme 
Commander of the UAE Armed Forces, to Pakistan illustrates the 
strength of the Pakistan-UAE special relationship.

Gaining 

T
he UAE’s decision to allocate $200 mil-
lion from the Khalifa Fund for Enterprise 
Development, Khalifa Fund, to support 
small-to-medium enterprises in Pakistan, 
underscores the UAE’s continued invest-
ments in the South Asian state.

strength
The country of just over 200 million is 

the fifth most populous nation in the world, 
and offers abundant opportunities for UAE  
corporations in the areas of telecoms, infra-
structure, banking, financial services and 
energy, among others.
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Thuraya Telecommunications Company, a 
unit of the Al Yah Satellite Communications 
Company, Yahsat, also signed a service part-
ner agreement with Rockville Technologies, 
one of the leading system integrators and 
IoT/M2M solution providers in Pakistan in 
December, to boost coverage as the $60 billion 
China Pakistan Economic Corridor (CPEC) 
project takes shape.

“There is a dire need of satellite as well as 
hybrid (GSM-Satellite) monitoring and track-
ing based solutions in the region considering the 
scale of mega projects such as CPEC,” said Abrar 
Ali Khan, Founder and Chief Executive Officer of 
Rockville Technologies. “By joining hands with 
Thuraya we will be able to tap this huge segment 
and become market lead solutions provider when 
it comes to provisioning of a satellite-based mon-
itoring and tracking solutions.”

In November last year, Etihad Airways 
and Pakistan International Airlines, or PIA, 
relaunched their codeshare partnership to 

“This initiative aims to encourage innovation in 
projects and support entrepreneurship, to assist 
the Pakistani government’s efforts to create a 
stable and balanced national economy that will 
help achieve the country’s sustainable develop-
ment,” according to Emirates news agency, WAM. 

The deal was announced in January when His 
Highness Sheikh Mohamed bin Zayed, Crown 
Prince of Abu Dhabi and Deputy Supreme Com-
mander of the UAE Armed Forces, visited Pakistan 
for talks with Prime Minister Imran Khan.

According to Pakistan’s Ministry of Foreign 
Affairs, the UAE is Pakistan’s largest trading 
partner in the Middle East and a major source of 
investments. The UAE is also among Pakistan’s 
prime development partners in education, health 
and energy sectors.

A number of local entities already have inter-
ests in Pakistan. Etisalat, the UAE’s largest 
telecom operator, has a 26% stake in Pakistan 
Telecommunications Ltd. (PTCL), the country’s 
largest telco operator.
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infrastructure under the UAE Pakistan Assis-
tance Programme, UAEPAP. He added that the 
UAE has made enormous efforts towards polio 
eradication in Pakistan and stressed that his 
country is open to more partnerships.

Tourism is also another important sector, 
given Pakistan’s picturesque north that boasts 
five of the world’s 14 tallest mountains.

Latest available data from The Observatory 
of Economic Complexity shows the UAE was 
Pakistan’s second largest source of imports, with 
goods valued at $6.9 billion entering the coun-
try in 2017.

But the UAE-Pakistan ties go beyond trade 
and commerce. As many as 1.6 million Pakistanis 
call the UAE home, and the Gulf state provides 
on average 200,000 jobs to Pakistanis each year.

Pakistanis residing in the UAE remitted a 
record $16 billion back home in 2018, according 
to the UAE Central Bank – the second largest 
destination after India.

STEADFAST REFORMS
Investor sentiment towards Pakistan has 
improved considerably after the Interna-
tional Monetary Fund approved a $6 billion, 
39-month extended fund facility last year with 
the second tranche of $452.4 million disbursed 
in December. Last year, the UAE also deposited 
$2 billion to the State Bank of Pakistan to shore 

provide customers with greater access to both 
airlines’ routes between the UAE and Pakistan.

Pakistan is eyeing investments of around 
$50 billion over the next five years, as it looks 
to improve its infrastructure and invest heavily 
across the economy to meet the needs of a grow-
ing economy.

 The government is especially seeking UAE 
investments in the petroleum sector and infrastruc-
ture, especially in the port city of Gwadar in the 
southwestern coast of the province of Balochistan.

At the start of this year, Pakistan’s Ambassa-
dor to the UAE Ghalum Dastgir pointed out that 
the UAE Government has a number of projects 
running in Pakistan, including in health and 

 His Highness 
Sheikh Mohamed 
bin Zayed, Crown 
Prince of Abu Dhabi 
and Deputy Supreme 
Commander of the 
UAE Armed Forces, 
visited Pakistan for 
talks with Prime 
Minister Imran Khan 
recently

 The UAE 
Government has a 
number of projects 
running in Pakistan, 
including in health 
and infrastructure
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sector will help put Pakistan’s public finances on 
a sustainable path and have positive spillovers by 
levelling the playing field and improving the pro-
vision of services.”

Coupled with credit from multinational devel-
opment banks, including the World Bank, Asia 
Development Bank and Islamic Development 
Bank, as well as an agreed extension of bilat-
eral loans with China, and some GCC members 
including the UAE, this would mean that Paki-
stan’s external financing needs for this fiscal year 
should be covered.

The IMF expects the South Asian country’s 
GDP at factor cost to rise 2.4% in 2020, but 
growth is projected to strengthen to around 3% 
in FY 2021, as policies take hold and confidence 
and investment strengthen, and 4.5 – 5% over the 
medium-term, with the output gap closing at the 
end of the projection horizon.

A spate of new economic reforms and better 
governance is instilling confidence in investors 
and rekindling private sector investment. 

Most analysts believe the country’s economy 
would be better served if the state-owned enter-
prises are either privatized or reformed and 
restructured.

Reforms to strengthen the governance of 
core economic institutions will also be key to 
improving economic outcomes and fostering 
private-sector investment. 

up the country’s foreign reserves, as part of a  
$3 billion cash commitment from the Abu Dhabi 
Fund for Development.

The IMF lauded the Pakistani Government’s 
focus on economic and social reforms.

“Pakistan’s programme is on track and has 
started to bear fruit,” the IMF said in its report 
on the country in December. “Strong ownership 
and steadfast reform implementation are critical 
to entrench macroeconomic stability and support 
robust and balanced growth.”

“Efforts are ongoing to further improve the 
business environment, strengthen governance 
and foster private sector investment,” the IMF 
noted. “Reform of the state-owned enterprise 

 Tourism is 
also another 
important sector, 
given Pakistan’s 
picturesque north 
that boasts five of 
the world’s 14 tallest 
mountains

“ There is a dire need of satellite 
as well as hybrid (GSM-Satellite ) 
monitoring and tracking 
based solutions in the region 
considering the scale of mega 
projects such as CPEC”
ABRAR ALI KHAN, FOUNDER AND 
CHIEF EXECUTIVE OFFICER, 
ROCKVILLE TECHNOLOGIES
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The world’s energy demand is insatiable, but so is the 
desire of governments, companies and consumers to 
reduce the planet’s carbon emissions.

OPPORTUNITY 
KNOCKS
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T
he International Energy Agency forecasts 
global oil demand will steadily rise to 106 
million barrels per day by 2040 from its 
current levels of just under 100 million 
bpd, even as renewable energy sources 
such as solar and wind raise their contri-

bution to energy generation.
While energy demand is expected to rise 

by 1.3% a year to 2040, resulting in a contin-
ued strong upward march in energy-related 
emissions, the world’s energy producers and 
consumers are at a crossroads. Does the world 
continue to find ways to explore all energy 
sources – fossil fuels as well as renewable – or 
roll back growth?

The latter may not really be an option as 
almost one billion people worldwide currently 
lack access to electricity and three billion  
are without modern fuels for cooking,  
according to the Organization of the Petroleum 
Exporting Countries.

So how do the world’s energy companies find 
a balance between growing production and sus-
tainable development? Enter carbon capture 
utilisation and storage, or CCSU. 

The revolutionary technology aims to capture 
and lock in or recycle carbon dioxide emissions 
released into the atmosphere. The technology 
is being praised and encouraged by The United 
Nations Framework Convention for Climate 
Change, as a critical technology for the decar-
bonisation of the energy sector in the long term.

Abu Dhabi National Oil Company (ADNOC) is 
eyeing the technology, which is in its early stages 
of development, to reduce its own carbon emis-
sions even as it boosts its oil production capacity 
to 4 million barrels a day.

In January, ADNOC signed a deal with Ital-
ian energy company Eni S.p.A. to explore new 
opportunities for collaboration in carbon capture 
utilisation and storage (CCUS), and additional 
strategic opportunities in research and develop-
ment across the oil and gas value chain.

“The agreement brings together two lead-
ing energy producers and harnesses their 
world-class talent and technologies to unlock 
value in areas of strategic importance to both 
companies, while reinforcing their existing part-
nerships across the oil and gas value chain,” 
according to state news agency, WAM. “It also 
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 ADNOC signed 
a deal with Italian 
energy company 
Eni S.p.A. to explore 
new opportunities 
for collaboration 
in carbon capture 
utilisation and 
storage

builds on ADNOC’s recently announced sus-
tainability goals, particularly its commitment 
to decrease its greenhouse gas, GHG, intensity 
by 25% by 2030, enabled by its industry-leading  
CCUS programme.”

Globally, there are 23 large-scale CCSU facili-
ties operational or under construction that will 
have the capacity of storing 40 million metric 
tonnes of CO2 every year, according to the Global 
CCS Institute.

ADNOC has been a relatively early mover in 
the CCSU space. In 2016, ADNOC became the 
first Middle East energy company to introduce 
carbon capture technology, with the launch of 
the Al Reyadah facility that captures and injects 
carbon into its onshore fields to boost oil recovery.

The project currently sequesters up to 800,000 
tonnes of carbon dioxide each year by capturing 
CO2 emitted by Emirates Steel Industries, before 
piping it 43 kilometres to ADNOC’s Rumaitha 
and BAB oilfields. From there, it is injected into 
wells to increase oil recovery and natural gas.

According to the Global CCS Institute, the 
UAE’s CCUS adoption has proved successful, 
wherein 2017, the cost of CO2 avoided ($/tonne 
CO2) reached $140 for the cement industry. For 

natural gas and iron and steel it was $97 and 
$90 respectively. The figures refer to the cost and 
performance of facilities fitted with CCUS tech-
nologies, including transport and storage.

ADNOC has ambitions to boost the CCSU 
facility’s capacity six-fold, with the aim of captur-
ing five million tonnes of CO2 every year by 2030 
– or equal to the carbon sequestration capacity of 
over five million acres of forest annually.

“Both companies will collaborate to pursue 
new mid-term solutions aimed at leading the 
current energy transition in line with Eni’s 
decarbonisation strategy aimed to achieve net 
zero emissions in its upstream business by 2030 
and ADNOC’s recently announced sustainability 
goals,” said Eni CEO Claudio Descalzi.

ADNOC’s focus on sustainability is a key driver 
of its growth strategy, as it’s also emerging as a 
smart way to lower costs. 

The company has set a goal of reducing its 
freshwater consumption ratio to below 0.5% 
of its total water usage. More than 99% of the 
water the company uses for cooling purposes is 
extracted seawater, which is discharged back 
to sea after undergoing treatment, according to  
the company.
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 H.E. Dr. Sultan bin 
Ahmad Sultan Al 
Jaber, Minister of 
State and ADNOC 
Group CEO, 
speaking at Abu 
Dhabi Sustainability 
Week

Meanwhile, ADNOC also acquired four tech-
nologically advanced and UAE-built land rigs to 
reduce its carbon footprint even as it drills more 
efficiently for oil and gas.

The company’s focus on sustainability and con-
servation has helped ADNOC rank among the 
top five lowest GHG emitters in the oil and gas 
industry, with one of the lowest methane inten-
sities of 0.01%, according to the International 
Association of Oil & Gas Producers.

That’s the message ADNOC sent to the  
world at the Abu Dhabi Sustainability Week 
(ADSW) recently.

His Excellency Dr. Sultan bin Ahmad Sultan 
Al Jaber, Minister of State and ADNOC Group 
CEO, told the audience at ADSW that the com-
pany “will continue its drive to deliver more 
energy, protect the environment, and remain best 
in class in sustainability.”

Musabbeh Al-Kaabi, Chief Executive Officer 
for Petroleum and Petrochemicals at Mubadala 
Investment Company, also believes energy com-
panies must navigate the new energy transition 
and leverage technologies to strike a balance 
between energy for a growing global economy 
and sustainability.

“[Being] a responsible investor means that 
we need to pay attention to emerging technolo-
gies that would [help] eradicate CO2 emissions,” 
Mr Al-Kaabi said at the Atlantic Global Energy 
Forum,  hosted as part of ADSW.

Separately, the Abu Dhabi emirate also 
launched the Abu Dhabi Climate Initiative in 

January. The initiative brings together the Min-
istry of Climate Change and Environment, Abu 
Dhabi Global Market, the Environment Agency 
– Abu Dhabi and Hub71. 

“The synergy seeks to fast-track research and 
development in water and climate technology to 
consolidate the UAE’s position as a global leader 
in sustainability and climate action,” said WAM.

The carbon capture programmes are vital as 
the UAE is keen to pursue its long-term goal of 
boosting oil and gas production and leverage its 
expertise to play a leading role in meeting the 
world’s energy needs.

In January, Mubadala Petroleum, a unit of 
Mubadala Investment Company, sold a 20% 
stake in each of its Andaman I and South Anda-
man fields in Indonesia to UK-based Premier Oil. 
Mubadala Petroleum is also a partner with a 30% 
participating interest in the Andaman II Gross 
Split PSC, operated by Premier Oil. 

Interest in the three blocks makes Mubadala 
the largest net acreage holder in the area, with 
access to the largely underexplored but proven 
North Sumatra basin offshore Aceh for future 
exploration growth.

Indonesia remains a key growth for UAE 
energy companies. In January, ADNOC signed a 
memorandum of understanding with Indonesia’s 
state-owned company PT Pertamina to study a 
crude-to-petrochemicals complex in Balongan, 
in the province of West Java. ADNOC also agreed 
to supply Pertamina up to 528,000 metric tonnes 
of liquefied petroleum gas by the end of 2020. 
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His Excellency Mohamed Helal Al Muhairi, Director Gen-
eral of the Abu Dhabi Chamber, received Her Excellency 
Mia Motley, Prime Minister of the State of Barbados, and 
her accompanying delegation, at the headquarters of the 
Abu Dhabi Chamber recently.

H.E. Al Muhairi and Mr. Abdullah Ghurair Al Qubaisi, 
Deputy Director General of the Chamber, discussed with 
the visiting party ways to enhance investment and trade 
cooperation between the business communities in Abu 
Dhabi and Barbados in various important economic sectors.

H.E. Al Muhairi explained that the Chamber’s keen-
ness to build trade and investment relations were part of 
its strategy and continuous endeavor to open new invest-
ment horizons for the business sector and investors around 
the world.

Furthermore, he reviewed the investment opportunities 
available in Abu Dhabi and highlighted the various incen-
tives and advantages for businessmen and foreign investors 
looking to invest in the Emirate. H.E. Al Muhairi also gave 
a full explanation of the services provided by Abu Dhabi 
Chamber and said the Chamber would take the initiative 
to encourage the local business community to participate 
in economic events that will be organized in Barbados, thus 
enhancing investment opportunities and economic and 
trade relations between the two friendly countries.

Prime Minister of Barbados Receives Warm Welcome at 
Abu Dhabi Chamber

Prime Minister Motley explained that this was her first 
visit to the Emirates and stressed her country’s desire to 
continue to develop the frameworks of bilateral cooperation 
between the two countries.

She pointed out that her country is one of the leading 
tourist destinations in the Caribbean and one of the most 
developed and secure islands in the region.

Prime Minister Motley called on the Abu Dhabi Chamber 
and all its members, Emirati businessmen and investors, to 
visit Barbados and learn about its economic capabilities and 
business legislative systems.
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Opportunities for economic cooperation between the 
UAE and Sri Lanka were discussed when His Excellency 
Magentha Jayesnha, Ambassador of the Republic of Sri 
Lanka to the UAE, and his accompanying diplomatic del-
egation, visited Abu Dhabi Chamber recently.

The visiting party was received at the Chamber’s head-
quarters by His Excellency Mohamed Helal Al Muhairi, 
Director General of Abu Dhabi Chamber of Commerce 
and Industry.

H.E. Al Muhairi explained Abu Dhabi Chamber’s 
strategy for supporting the private business sector in the 
Emirate, the services it provides to its members – from pri-
vate sector companies, business owners to investors – and 
introduced the guests to innovative initiatives implemented 
by the Chamber.

Expressing pleasure with his first official visit to Abu 
Dhabi Chamber, H.E. Ambassador Jayesnha pointed out 
that there was a long history of good bilateral relations 
between the UAE and the Republic of Sri Lanka, especially 
in the economic field and trade exchange.

He pointed out that the UAE is among the top 10 coun-
tries in terms of trade with Sri Lanka in various economic 
sectors, such as real estate, infrastructure, food and tour-
ism, and expressed his appreciation for the various projects 
implemented by the UAE in Sri Lanka. With 300,000 Sri 

Sri Lankan Ambassador to the UAE Enjoys Fruitful First 
Meeting with Abu Dhabi Chamber

Lankans living and working in the UAE, he also praised 
the care and attention the Sri Lankan community enjoys 
in the country.

H.E. Ambassador Jayesnha said that Abu Dhabi was an 
ideal economic partner for the Sri Lankan business commu-
nity, and this partnership can be used to strengthen trade 
and investment ties more broadly.

The Sri Lankan Ambassador invited Abu Dhabi Cham-
ber to participate in activities planned to mark the 72nd 
Independence Day of Sri Lanka and 40 years of diplomatic 
relations between Sri Lanka and the UAE, scheduled to be 
held in February.
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Italian Ambassador to the UAE, His Excellency Nicolas 
Linner, paid a visit to Abu Dhabi Chamber of Com-
merce and Industry recently, where he was welcomed 
by His Excellency Mohamed Helal Al Muhairi, Direc-
tor General of the Chamber, and Mr. Abdullah Ghurair 
Al Qubaisi, Deputy Director General of the Chamber.

H.E. Al Muhairi wished Mr. Linner success in his new 
role as the Italian Ambassador, and in performing his 
duties in a manner that strengthens the close coopera-
tion between the UAE and Italy.

The Ambassador expressed his happiness to repre-
sent his country in the Emirates, stressing that the UAE 
has a high regional and international standing thanks 
to its policy of leadership. He noted the importance of 
continuing practical efforts to strengthen cooperation 
between the two friendly countries, especially in the 
economic and commercial field. He added that the UAE 
possessed all the ingredients to support the sustainabil-
ity of economic growth and economic capabilities that 
attract business. 

H.E. Al Muhairi presented a comprehensive explana-
tion about the services of the Abu Dhabi Chamber and 

its pioneering role in supporting the business sector in 
the Emirate of Abu Dhabi and the UAE in general, to 
Ambassador Linner and his accompanying delegation. 

H.E. Al Muhairi said he appreciated the Ambas-
sador’s visit and added that Abu Dhabi Chamber was 
ready to intensify mutual cooperation to enhance trade 
and investment relations between the UAE and Italy.

Abu Dhabi Chamber Receives the Italian Ambassador to  
the Country

Abu Dhabi Chamber of Commerce and 
Industry held a meeting with a delegation 
from Chinese interstellar group Xinma, 
at the Chamber’s headquarters, recently.

Xinma specializes in the energy and 
industrial sectors, and the delegation 
visited Abu Dhabi Chamber to learn 
about its services and to obtain advice on 
how to enter the business market in the 
Emirate. The delegation was also keen 
to explore available investment opportu-
nities and commercial partnerships that 
will benefit both sides.

His Excellency Mohamed Helal 
Al Muhairi, Director General of Abu 
Dhabi Chamber, welcomed the Chi-
nese delegation in the presence of Mr. 
Abdullah Ghurair Al Qubaisi, Deputy 
Director General of the Chamber, and 
a number of representatives from Abu 
Dhabi Investment Office and Abu 
Dhabi Ports Company.

H.E. Al Muhairi stressed the role of 
strong economic relations between busi-
nesses in the Emirate and China, and 
the importance of developing them fur-
ther in the interest of the two countries.

The Director General of the Cham-
ber called on the visiting Chinese 
group to take advantage of opportu-
nities and facilities to set up various 

industrial projects in partnership with 
businessmen, investors and companies 
in Abu Dhabi.

Furthermore, the delegation was 
informed of many available and prom-
ising business opportunities in the 
Emirate through presentations deliv-
ered by Abu Dhabi Investment Office 
and Abu Dhabi Ports. 

Abu Dhabi Chamber Holds Business Meeting with Chinese  
Trade Delegation
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