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With the UAE’s 50th anniversary approaching later 
this year, the country is marching on to become 
the best in the world by accelerating development, 
enhancing legislation, adopting innovation as a way 
of life and investing in people.

Propelling the UAE forward is its pursuit of 
excellence; it’s desire to lead not follow and the 
country has come a remarkably long way in a 
short period of time.

As a result of this unwavering ambition, the UAE 
has been named the most competitive country in 
the Middle East and North African region for the 
fifth consecutive year in the World Competitiveness 
Yearbook 2021.

The UAE also achieved a highly impressive global 
position, ranking ninth in the top 10 most competitive 
countries in the world, outperforming the United 
States, Canada, Germany, the United Kingdom and 
France among other nations.

Published by the International Institute for 
Management Development in Lausanne, Switzerland, 
the World Competitiveness Yearbook ranks 64 
countries by analysing hard economic data and survey 
responses from executives.

Underscoring the UAE’s determination to stay 
ahead of the curve, our nation is ranked first globally 
in 22 of the report’s indexes. Most notably, the UAE 
ranks first in entrepreneurship, as efforts to nourish 
the SME sector continue apace.

Here in the capital Emirate, we are laser-focused on 
developing the SME sector through economic free 
zones, special investment vehicles, innovative projects 
and public-private partnerships, knowing full well the 
important role SMEs play in building a knowledge 
-based society and in the country’s economic 
diversification. Discover the latest exciting flurry of 
activity within the SME sector by turning to page 22.

Interestingly, the UAE’s leading rankings in terms 
of cultural sophistication highlights the success of 
numerous initiatives aimed at invigorating the cultural 
scene and comes at a time when Abu Dhabi is poised 
to invest AED22 billion into its Culture and Creative 
Industries – one of the fastest growing economic 
sectors worldwide.

More than 20,000 people are currently employed 
in cultural and creative roles in Abu Dhabi, and 
employment figures in the sector are tipped to 
grow significantly in the coming years. 

As well as claiming pole position in 22 of the World 
Competitiveness Yearbook 2021’s indexes, the UAE 
ranked within the top 10 in 120 others, cementing its 
position as a global role model for future-readiness.

Indeed, as the UAE enters its next chapter of 
economic growth, the country stands proud among 
the league of nations at the forefront of change.

Mohamed Helal Al Mheiri
Director General, Abu Dhabi Chamber

A Motivate Connect Publication
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Following the launch of its ‘ADX One’ strategy to boost market capitalisation, 
Abu Dhabi Securities Exchange reports impressive trading figures .

ADDED VALUE
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469% 305%

A
bu Dhabi Security Exchange (ADX) 
has reported robust trading for the 
first quarter of the year. Equity trading 
spiked in Q1 2021, with ADQ’s market 
capitalisation increasing 25% to a 
record AED936 billion.

In the first three months of 2021, the total 
traded value of stocks bought and sold increased 
five-fold year-on-year to AED107.8 billion. Buying 
and selling by institutional investors jumped from 
AED14.6 billion to AED92.6 billion in value, 
while trading by individual investors more than 
doubled to AED15.1 billion.

ADX welcomed 692 new investors in Q1 
2021, comprising 125 companies and 567 
individuals. The trading value of UAE nationals’ 
investments increased to AED64.9 billion 
from AED10.9 billion for the same period the 
previous year, while the trading volume of non-
UAE investments jumped from AED2.7 billion 
to AED7.1 billion.

Investors from the UK accounted for trading 
value of AED5.6 billion, followed by the USA 
(AED2.1 billion), KSA (AED1.6 billion), Singapore 
(AED1 billion) and Norway (AED0.6 billion).

The impressive figures follow the launch of the 
international exchange’s ‘ADX One’ strategy at 
the start of the year. By increasing the exchange’s 

“ADX today is one of the most competitive 
exchanges in the region, providing an 

exciting value proposition for companies 
and some of the highest dividend yields in 

emerging markets for investors”
H.E. MOHAMED ALI AL SHORAFA AL HAMMADI, CHAIRMAN, ADX 

Abu Dhabi Security Exchange Q1 2021 Results
Non-UAE InvestmentsUAE Nationals Investments Total Trading Value (Buy & Sell AED billion)

Trading Volume (Shares billion) Trading Volume (Shares billion) Companies

Individuals

Total Trading Value

Trading Value (AED billion) Trading Value (AED billion)

4.6 2.7

10.9 10.6

195% 158%
533%

122%

402%

13.7 7.1

64.9 42.8

92.6

15.1

107.8

21.4

6.8

14.6
2020 2020

2020

2020

2020

2020 2020

2021 2021
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2021
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strategies and collaborate with global exchanges 
and index providers.

“We will also continue to invest in leading 
technology solutions, while enhancing our range 
of post-transaction services and work to become 
a hub for ESG investments in the region.”

ADX trading activity has continued to flourish 
in Q2 2021, fuelled by the listings of Etisalat, 
Abu Dhabi Ports and Emirates Stallion Group.

ADX listed ¤1 billion of Etisalat bonds last 
month. The bonds – listed in two equal tranches 
maturing in 2028 and 2033 – were more than 
six times over-subscribed.

The telecommunications company’s seven-
year notes carry a 0.375% coupon, while the 
12-year tranche carries a 0.875% coupon.

Mr. Al Dhaheri said the high demand from both 
local and international investors reflected “growing 
investor interest” in the UAE’s telecoms sector.

governance through further alignment with best 
international practices and by making ADX a 
more attractive destination for foreign investors, 
the strategy aims to more than double ADX’s 
market capitalisation to AED1.5 billion over the 
next three years.

“ADX today is one of the most competitive 
exchanges in the region, providing an exciting 
value proposition for companies and some of the 
highest dividend yields in emerging markets for 
investors,” said His Excellency Mohamed Ali Al 
Shorafa Al Hammadi, Chairman of ADX.

“Our strategy will deepen our market strength 
and draw in new sources of liquidity while 
ensuring Abu Dhabi’s diversified, competitive 
and transparent economic system is attractive 
for local, regional and international investors,” 
he added.

“Over the coming years, ADX will continue 
to leverage Abu Dhabi’s unique regulatory 
environment, infrastructure and stability to 
stimulate long-term growth across the Emirate 
and more than double the market capitalisation 
over the next three years.”

As well as introducing new listings, ADX plans 
to launch derivatives trading in Q4 this year.

“Our strategy is focused on delivering new 
products and services that will make ADX a 
conduit for investors seeking to tap high growth 
opportunities and for companies seeking to 
fund expansion plans,” said Saeed Hamad Al 
Dhaheri, Chief Executive Officer, ADX. “We 
are focused on growing the number of listings 
on the exchange and attracting new investors to 
boost market liquidity.”

Mr. Al Dhaheri added: “Along with introducing 
derivatives in the fourth quarter, we will expand our 
asset class offerings to enable varied investment 

 ADX trading 
activity continued to 
flourish in Q2 2021, 
fuelled by the listings 
of Etisalat, Abu Dhabi 
Ports and Emirates 
Stallion Group

Abu Dhabi Securities Exchange (ADX) Listed

offering by Abu Dhabi Ports Company PJSC  
under the Euro Medium Term Note Programme

$1 billion bond

Primary Listing  
London Stock 

Exchange

Oversubscribed by  

4.5X
Credit rating  

A+ 
by S&P and Fitch

Tenor 

10 years

Interest  
Fixed rate 2.5% 

due in 2031
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 Hatem Dowidar, 
Chief Executive 
Officer, Etisalat 
Group 

 ADX listed €1 
billion of Etisalat 
bonds in June

Earlier in June, ADX also listed $1 billion 
worth of bonds issued by Abu Dhabi Ports. The 
10-year bonds, which carry a coupon of 2.5% per 
annum, were 4.5 times over-subscribed.

“We welcome the listing of Abu Dhabi Ports’ 
bonds on the ADX as the exchange continues 
to deepen the marketplace, providing investors 
with high quality access to regional investment 
opportunities,” said ADX CEO Mr. Al Dhaheri 
at the time.

The Abu Dhabi Ports bond issuance achieved 
the lowest coupon by an Abu Dhabi government-
owned entity for a 10-year tenor.

“This is a strong vote of confidence in our 
strategy and in the UAE economy and leadership,” 
said Captain Mohamed Juma Al Shamisi, Group 
CEO, Abu Dhabi Ports. “We have successfully 
consolidated and integrated our ports, industrial, 
logistics, maritime and digital entities while 
increasing volumes and revenues.”

In May, integrated development and const-
ruction services firm Emirates Stallion Group 
made its trading debut when 250 million shares 
were listed on ADX.

Owned by Abu Dhabi-based strategic invest-
ment firm International Holding Company, 
Emirates Stallion Group had assets of AED537 
million at the end of Q1 2021 and employed more 
than 1,000 staff. It listed on ADX’s second market.

Hatem Dowidar, Chief Executive Officer, 
Etisalat Group, said the ¤1 billion bond raising 
exercise gave Etisalat Group “an opportunity to 
diversify our sources of capital”.

Mr. Dowidar added: “We are pleased with 
the attractive pricing of our bonds and the 
significant interest from investors across the 
region and globally. This robust public demand 
demonstrates the financial strength of our 
business and the confidence bondholders have 
in the future of the UAE’s telecoms industry.”

Abu Dhabi Securities Exchange (ADX) Listed

offering by Emirates Telecommunications Group  
Company (Etisalat Group) PJSC 

under the Euro Medium Term Note Programme

EUR1 billion bonds

EUR 500 
million bond

Tenor 7 Years Tenor 12 Years

EUR 500 
million bond

Divided into two tranches

Interest fixed rate  
0.375%

Interest fixed rate  
0.875%
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D
X
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“The second market offers companies such as 
Emirates Stallion Group access to a significant 
pool of capital and opens the door to building 
brand equity in an inf luential arena,” said  
Mr. Al Dhaheri.

“For investors, the platform provides a unique 
opportunity to take liquid positions in early- and 
mid-stage growth companies operating across an 
increasingly vibrant regional economic landscape.”

ADX began Q2 2021 by listing AED1.1 billion 
of bonds issued by Mamoura Diversified Global 
Holding, a debt issuing entity of Mubadala 
Investment Company.

“The bonds will help us to continue to deploy 
capital into our broad portfolio of investments 
in both the UAE and other markets,” said Carlos 
Obeid, Group Chief Financial Officer of Mubadala 
and CFO, Mamoura Diversified Global Holding, 
at the time.

Earlier this year, the exchange introduced a 
‘Trade at Last’ session as part of its ‘ADX One’ 
strategy. The session allows investors to trade 
ADX-listed securities at their closing price 
during a five-minute period at the end of the 
trading day.

According to the exchange, the ‘Trade at Last’ 
session assists market participants to “adjust 
any imbalances they may have following the 
closing auction”.

“ADX’s role is to ensure a seamless connection 
between investors and issuers in a vibrant 

" Captain Mohamed 
Juma Al Shamisi, 
Group CEO,  
Abu Dhabi Ports 

 ADX recently listed 
$1 billion worth of 
bonds issued by  
Abu Dhabi Port

marketplace,” said Abdullah Salem Al Neaimi, 
Acting Deputy Chief Executive of ADX, at  
the time.

“The closing auction is a significant liquidity 
event in the trading cycle and ‘Trade at Last’ 
will provide market participants with greater 
flexibility to achieve their tactical aims,” he added.

By executing its ambitious ‘ADX One’ strategy, 
it’s clear ADX is deepening its footprint on the 
world’s financial markets. 

JULY 2021 . 11
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CULTURE AND CREATIVE INDUSTRIES

THE ART  
OF CREATING  
THE FUTURE

With Abu Dhabi poised to pour AED22 billion into the sector over 
coming years, it’s an exciting time for the Emirate’s Culture and 
Creative Industries.
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W
ith AED22 billion earmarked for 
investment in the sector over the next 
five years, Abu Dhabi is committed to 
accelerating the growth of its Culture 
and Creative Industries (CCI).

“We see the Culture and Creative 
Industries as a powerful driver of economic 
diversification as well as defining pillars of 
the Emirate’s identity,” said His Excellency 
Mohamed Khalifa Al Mubarak, Chairman of 
the Department of Culture and Tourism – Abu 
Dhabi (DCT – Abu Dhabi). “We will champion 
all CCI domains to transcend borders and reach 
global audiences and communities.”

One of the fastest growing economic sectors 
worldwide supporting 30 million jobs, the global 
CCI sector generates annual revenue of around 
$2.25 trillion.

“Far too often society is blind to the socio-
economic contributions of those in the creative 
and cultural spheres,” said Volkan Bozkir, 
President of the UN General Assembly, recently. 
“This is a mistake. The breadth of this sector 
alone – covering everything from advertising to 
architecture, from fashion to film and television –  
is immense and diverse.”

Indeed, more than 20,000 people currently 
fill cultural and creative roles in Abu Dhabi, with 

“We see the Culture and Creative Industries 
as a powerful driver of economic 

diversification as well as defining pillars 
of the Emirate’s identity” 

H.E. MOHAMED KHALIFA AL MUBARAK, CHAIRMAN, 
DEPARTMENT OF CULTURE AND TOURISM – ABU DHABI 

The Abrahamic 
Family House 
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local employment figures in the sector tipped to 
“grow significantly” in the coming years.

Rooted in cultural heritage and creativity, 
Abu Dhabi’s reputation as a centre of cultural 
excellence is growing. Under the Emirate’s 
ambitious CCI strategy, AED8.5 billion has 
been ploughed into the CCI sector – including 
flagship projects like Saadiyat Cultural District 
and Yas Creative Hub – over the past five years.

Saadiyat Cultural District is now home to the 
incredible Louvre Abu Dhabi art gallery and 
museum, which opened in 2017, and Manarat Al  
Saadiyat, a thriving art gallery and exhibitions space.

A “substantial portion” of the AED22 billion 
will be infused into the upcoming Zayed 
National Museum and Guggenheim Abu Dhabi 
– both additions to Saadiyat Cultural District. 

Showcasing the story of the UAE and its 
Founding Father His Highness Sheikh Zayed 
bin Sultan Al Nahyan, the Zayed National 
Museum, with its distinctive towers deliberately 
reminiscent of a falcon’s wingtips, will stand as 
an architectural marvel once complete. The Zayed 
National Museum is currently under construction.

The main contract for the equally impressive 
Guggenheim Abu Dhabi is expected to be 
awarded soon.

Scheduled to open in 2022, work on the 
Abrahamic Family House on Saadiyat Cultural 
District was 20% complete at the time of writing. 
Featuring a mosque, a church and a synagogue 
in one place, the project will demonstrate the 
shared values of Judaism, Christianity and 
Islam – echoing the UAE’s values of mutual 
respect and peaceful coexistence.

Spanning 270,000 square metres, Yas Creative 
Hub, meanwhile, is the Emirate’s new home for 
media and gaming. The first industry-specific 
facility built for media, entertainment and 
gaming in the GCC, Yas Creative Hub is expected 
to triple the size of Abu Dhabi’s media sector 
over the next 10 years, with over 600 companies 
moving to the development including CNN, 
Unity Technologies, Ubisoft and Vice Media.

With activity within the sector expanding, 
Abu Dhabi Government recently called upon 
DCT – Abu Dhabi to oversee all CCI domains. 
Previously responsible for heritage, crafts and 
design, publishing, visual and performing arts, 
DCT – Abu Dhabi is now also responsible for the 
Emirate’s film and TV, multimedia, gaming and 
esports divisions too.

“With a single custodian and ongoing invest-
ment, the industry’s growth will continue to 

accelerate and support a unified creative eco-
system across the public and private sectors,” 
according to state news agency WAM.

“With the entire CCI under one umbrella, DCT 
– Abu Dhabi is able to harness the natural syn-
ergies between the Emirate’s culture, tourism 
and creative sectors, establishing Abu Dhabi as 
a centre for cutting-edge facilities, outstanding 
talent and enriching, sustainable opportunities,” 
said H.E. Al Mubarak.

The department will now supervise organisa-
tions like Image Nation Abu Dhabi, Abu Dhabi 
Gaming and Abu Dhabi Film Commission.

 Volkan Bozkir, 
President of 
the UN General 
Assembly 

 The Zayed 
National Museum’s 
distinctive towers 
are designed to 
resemble falcon’s 
wingtips

CULTURE AND CREATIVE INDUSTRIES
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Saood Al Hosani, Undersecretary at DCT –  
Abu Dhabi, commented: “The Culture and Crea-
tive Industries are a significant contributor to the 
global and local economies. DCT – Abu Dhabi’s 
established culture sector will work hand-in-hand 
with sectors like multimedia and video gaming, 
facilitating collaboration and strong local and 
global partnerships in support of Abu Dhabi’s 
innovative and ambitious vision.”

To stimulate employment and attract the 
best talent to the Emirate, DCT – Abu Dhabi 
launched its Creative Visa initiative earlier this 
year. A Creative Visa is now available to a wide 
range of individuals operating in key fields 
across CCI industries.

“This mutually beneficial system will attract 
pioneering ideas and creativity to Abu Dhabi, as 
the Creative Visa will offer participants access 
to world-class facilities and infrastructure, as 
well as an attractive, safe and inspiring living 
and working environment for individuals and 
families,” said H.E. Al Mubarak at the time.

“The creative ecosystem of the Emirate plays 
an important role in all our lives, and we are 
committed to supporting its practitioners and 
professionals,” he added.

Promoting the Emirate’s cultural heritage, 
DCT – Abu Dhabi occupied a pavilion at the 
Arabian Travel Market recently. The pavilion 

 H.E. Noura bint 
Mohammed Al Kaabi, 
UAE Minister of 
Culture and Youth 

 Yas Creative Hub 
is the Emirate’s new 
home for media, 
entertainment and 
gaming

featured an exhibition on Sheikh Zayed Grand 
Mosque, showcasing its Islamic architecture to 
local and international guests.

“The centre’s participation in this exhibition 
highlights the mosque as one of the most 
prominent religious, cultural and tourist 
landmarks in Abu Dhabi,” said Mohamed Ahmed 
Al-Sarrah, Head of Corporate Communications, 
Sheikh Zayed Grand Mosque Centre. He added: 
“The Grand Mosque represents a unique model 
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which includes attending live experiential events,” 
said Professor Steven Taylor, a leading psychologist 
and expert on the impact of pandemics on social 
behaviour, who helped design the Epson survey.

“Most will bounce back to their pre-pandemic 
levels of socializing,” added Professor Taylor. 
“People will want to get out and socialise and this 
move will happen rapidly. In fact, I’m expecting 
there will be a short-lived period of hyper socia-
bility – a kind of mini roaring ’20s. Live events 
will play a large role in this.”

The research suggests the UAE market will 
be more inclined to attend social events, such 
as concerts, visitor attractions and immersive 
technological experiences. A high proportion 
(88%) in the UAE are willing to pay more too – if 
the extra cash helps support people in the industry. 
Of those prepared to pay more, 85% would accept 
higher entry prices for up to 12 months.

“The events industry needs to prepare itself 
for an unprecedented surge in demand,” said 
Neil Colquhoun, Epson Europe B.V. 

 Saood Al Hosani, 
Undersecretary at 
DCT – Abu Dhabi

 The main contract 
for the Guggenheim 
Abu Dhabi will be 
awarded soon

 Sheikh Zayed Grand 
Mosque is a global 
icon of urban beauty

of Islamic and contemporary architecture – it is 
considered a global icon of urban beauty. It also 
reflects the inclusiveness of Emirati culture.”

On a national level, the UAE’s Ministry of 
Culture and Youth is crafting a 10-year strategy 
designed to boost the CCI sector’s contribution 
to the country’s GDP. Her Excellency Noura bint 
Mohammed Al Kaabi, the UAE’s Minister of 
Culture and Youth has called the CCI strategy 
“our reference roadmap to make the creative sector 
among the best economic sectors in the UAE”.

New research offers good news for the UAE events 
industry too. According to a survey carried out by 
Epson, 86% of participants said they planned to go 
to the same or a greater number of events.

“The overwhelming majority of people are 
eager to resume their pre-pandemic social lives, 

CULTURE AND CREATIVE INDUSTRIES
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While hotels in the UAE were the world’s second busiest last year, 
Abu Dhabi is proactively taking steps to attract business and leisure 
tourists to the Emirate.

DRIVING TOURISM 
GROWTH



W
ith the UAE’s COVID-19 immuni-
sation programme creating a safe 
environment for residents and 
tourists alike, there’s positive news 
emerging from the country’s tour-
ism sector.

A potential merger between Abu Dhabi 
National Hotels Company (ADNH) PJSC and 
Abu Dhabi National Exhibitions Company 
(ADNEC) PJSC could create “one of the largest 
hospitality, events and catering powerhouses  
in the region”. 

The move – proposed by holding company 
ADQ – would boost Abu Dhabi’s tourism and 
hospitality sectors in line with the Emirate’s 
longer-term, economic transformation. ADQ 
owns ADNEC.

“This proposed offer provides a unique oppor-
tunity to create value by bringing together two 
major players in Abu Dhabi’s hospitality and 
events sector,” said Mansour Al Mulla, Chief 
Investment Officer, Alternative Investments and 
Mergers & Acquisitions, ADQ. “The combined 
company would benefit from increased scale, 
new revenue opportunities and an enhanced 
capital structure that will position it well for 
future growth.”

JULY 2021 . 19
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The combined group would boast assets of 
approximately $5.4 billion across a portfolio of 28 
owned and operated hotels, three large exhibition 
centres – Abu Dhabi National Exhibition Centre, 
Al Ain Convention Centre and ExCel London – as 
well as several catering companies and food and 
beverage outlets.

“The potential strategic combination seeks to 
provide greater synergies through better alignment 
and repositioning of key assets within ADNEC’s 
portfolio, and is expected to be earnings accretive 
shortly after completion,” said ADQ in a statement.

The statement continued: “If the Board 
of ADNH recommends proceeding with the 
transaction, it will be subject to shareholder 
and regulatory approvals. Should it receive the 
necessary approvals, the transaction could close 
during the second half of 2021.”

Before the global pandemic, ADNEC’s impact 
on the Abu Dhabi economy stood at AED4.9 
billion for 2019.  

Earlier this year, ADNEC added Anantara Sir 
Bani Yas Island Abu Dhabi Resort and Qasr Al 
Sarab Desert Resort by Anantara to its hotel 
portfolio, alongside Aloft Abu Dhabi, Andaz Abu 
Dhabi Capital Gate and Aloft London Excel.

At the time, Jaap Kalkman, Chief Investor 
Officer at ADQ, said the move created “a broader 
platform for attracting business and leisure 
tourism to Abu Dhabi”.

Humaid Matar Al Dhaheri, Managing Director 
and Group CEO, ADNEC, commented: “The 
addition of these two iconic hotels will further 
support our ability to increase the direct and 
indirect economic contributions of the tourism 
sector in Abu Dhabi, as well as confirm its 
position as the region’s capital of the business 
tourism sector.”

 Mansour Al Mulla, 
Chief Investment 
Officer, Alternative 
Investments and  
Mergers & 
Acquisitions, ADQ 

 ADNEC operates 
three large exhibition 
centres – the Abu 
Dhabi National 
Exhibition Centre, 
Al Ain Convention 
Centre and ExCel 
London

The UAE is generating renewed confidence 
in major international events. Abu Dhabi 
successfully hosted the International Defence 
and the Naval Defence and Maritime Security 
Exhibitions (IDEX and NAVDEX) earlier this 
year. Those exhibitions attracted 62,000 visitors 
and more than 900 exhibitors from 52 countries.

Around 2,500 companies from 85 countries 
took part in food and beverages show Gulfood 
and the UAE Tour – a 1,045-kilometre cycling 
stage race – returned to the roads with 140 cyclists 
representing 20 international teams.

Positive sentiment also emerged from 
the recent Arabian Travel Market – the 
international travel trade show designed to 
unlock business potential within the Middle 
East for tourism professionals. 

20 . BUSINESS VOICE



 Earlier this year, 
ADNEC added 
Anantara Sir Bani Yas 
Island Abu Dhabi  
Resort and Qasr 
Al Sarab Desert 
Resort by Anantara 
to its hotel portfolio

“Hotels in the UAE were the world’s second 
busiest after China in 2020 due to government 
efforts to contain the spread of the COVID-19 
virus and encouraging domestic tourism, with 
several measures implemented to accelerate the 
sector’s recovery,” said Guy Hutchinson, President 
and CEO of Rotana Group.

Hospitality establishments welcomed 14.8 
million guests in 2020, according to statistics 
issued by the World Tourism Organisation and 
Emirates Tourism Council. Those guests spent 54.2 
million nights in 1,089 different establishments 
that provided approximately 180,000 rooms. The 
statistics pegged the average stay to 3.7 nights 
per guest, with returns of AED318.5 per room.

“The UAE is preparing to further drive 
tourism efforts this year as a result of the safety 
protocols in place for the arrival of international 
tourists, alongside major events lined up for 
2021,” he added.

Rotana currently operates 68 hotels in 24 cities 
across 14 countries, including 36 hotels in the UAE. 

“We will continue to strengthen our footprint in 
the UAE to meet the predicted growing demand 
for hotel rooms in the upscale segment in 2021,” 
said Mr. Hutchinson.

The Rotana Group boss claimed: “With Expo 
2020 scheduled for October 2021, and the UAE’s 

50th year celebrations, hotel performance metrics 
are expected to return to much healthier levels 
both in terms of rate and occupancy before the 
close of the year, which will drive tourism growth 
in 2022 as well. 

“This is possible thanks to the thorough  
COVID-19 immunisation programme imple-
mented in the UAE, which creates a safe 
environment for residents and tourists alike.”

The Department of Culture and Tourism – Abu 
Dhabi (DCT – Abu Dhabi) also recently entered a 
partnership with social networking service TikTok 
to showcase the Emirate as a tourist destination.

The Visit Abu Dhabi channel on the site aims 
to engage content creators to showcase the best 
of the Emirate. At the time of writing, the Visit 
Abu Dhabi channel had amassed over 76,000 
followers and over 441,000 likes.

“This partnership is unique in the sense that 
it provides viewers with an opportunity to get to 
know Abu Dhabi through unique reels created 
by locals and residents of the Emirate, highlight-
ing various elements such as iconic destinations 
within the capital, our people and culture, as well 
as our exclusivity, offerings and more,” said Ali 
Hassan Al Shaiba, Executive Director of Tourism 
and Marketing, DCT – Abu Dhabi.

TikTok’s Shant Oknayan commented: “We’re 
thrilled to partner with DCT – Abu Dhabi and 
work with them to highlight the very best the 
Emirate has to offer – from its rich culture to its 
momentous landmarks.”

Boosting the country’s status as an international 
tourism destination, the UAE also recently 
introduced a new tourist visa. The multi-entry 
tourist visa, which has been approved for all 
nationalities, allows tourists to enter the country 
multiple times within a period of five years, and 
stay for up to 90 days on each visit. 

ADNEC Group 2019 Results

ECONOMIC
AED4.9 billion Economic Impact

2.3 million+ Visitors

496 Events

235 Conferences

11 New Exhibitions

95.25% Customer Satisfaction
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From germinating ideas to funding and market 
access, Abu Dhabi supports entrepreneurs on 
every part of their SME journey.

EVERY STEP OF 
THE WAY
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“We’re excited to be supporting and fostering 
entrepreneurship through our partnership with 

Hub71, with not just capital but also the expertise 
and hands-on operational and tailored guidance  

that start-ups are in need of in the early stages”
KAREEM ELSIRAFY, MANAGING PARTNER, MODUS CAPITAL 

A
growing global hub for entrepreneurship, 
Abu Dhabi is constantly strengthening 
and expanding its support network for 
SMEs, assisting fledgling companies 
every step of the way along the road  
to success.

Among the latest developments in the SME 
sector, early-stage founders can now benefit 
from a new partnership between Abu Dhabi’s 
global tech ecosystem Hub71 and New York firm 
Modus Capital. They’ve joined forces to launch 
Ventures Lab – the first venture builder pro-
gramme in the UAE.

Ventures Lab will support early-stage founders  
from around the world to develop successful and 
scalable start-ups from Abu Dhabi.

Offering assistance at a grassroots level, Ven-
tures Lab will help founders test and validate ideas 
and concepts, build Minimum Viable Products  
(MVPs) and take products to market. 

“Through Ventures Lab, we will enable more 
founders to lead viable tech companies, attract 
new companies and investment to Abu Dhabi 
while supporting the nation’s future generation 
of entrepreneurs to shape the nation’s future dig-
ital-based economy,” said Nader Museitif, Head 
of Products and Business Development at Hub71.

Each year, a minimum of 16 founders will be 
selected to join the nine-month Ventures Lab 

 Hub71 offers a tech 
ecosystem for SMEs
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Ibrahim Ajami, 
Interim Chief 
Executive Officer, 
Hub71 and Head 
of Ventures and 
Growth, Mubadala 
Investment Company 

Female entre-
preneurs and 
UAE nationals are 
encouraged to apply 
to Ventures Lab

programme following a joint selection process 
carried out by Hub71, Modus and other indus-
try experts. The selection panel will be looking 
for founders who stand out as much as their 
business plans.

Founders who make the cut will receive expert 
guidance from Modus’ experienced team across 
a wide range of business issues – from tailored 
hand-in-hand venture building support to busi-
ness strategy, fundraising preparedness and 
product growth management. Furthermore, 
each venture will benefit from up to $450,000 
worth of funding and in-kind resources from the 
Modus Venture Builder.

While founders at the early stages of devel-
oping a concept or prototype in any sector 
are invited to apply for the Ventures Lab pro-
gramme, preference will be given to fintech, 
healthtech, edtech and direct-to-consumer 
start-ups. Female entrepreneurs and UAE 
nationals are encouraged to apply.

Completing the Ventures Lab programme 
will open doors to Hub71’s Incentive Pro-
gramme, where fledgling firms will continue to 
have access to operational support and incen-
tives. Graduating founders will also gain access 
to Hub71’s 17-strong pool of venture capital 
funds and an $80 million Modus MENA Ven-
ture Fund.

“From ideation to exit, our partnership with 
Modus will deliver more than access to Hub71,” 
said Mr. Museitif, outlining that strategic planners, 
coders, marketing experts and tech developers 
would all be on hand to help the selected start-ups 
commercialise their products and secure capital.

“We look forward to working closely with 
Modus and delivering an enabling programme 
that creates impactful homegrown tech start-
ups in the heart of Abu Dhabi,” he added.

Kareem Elsirafy, Managing Partner at Modus 
Capital, commented: “We’re excited to be sup-
porting and fostering entrepreneurship through 
our partnership with Hub71, with not just capital 
but also the expertise and hands-on operational 
and tailored guidance that start-ups are in need 
of in the early stages.”

Within the vibrant tech ecosystem, 10 existing 
Hub71 start-ups recently won cash grants – 
totalling over AED10 million – from Abu Dhabi 
Investment Office (ADIO) after impressing  
an ADIO panel during a Demo Day. The cash 
injections, which will allow the start-ups to 
accelerate growth, form part of ADIO’s Innova-
tion Programme with Hub71.

“We are committed to supporting tech start-
ups by leveraging the network of partners that 
back our mission and strive to provide oppor-
tunities to access funding or grants,” said 
Ibrahim Ajami, Interim Chief Executive Officer 
at Hub71 and Head of Ventures and Growth, 
Mubadala Investment Company. “Capital is an 
instrumental enabler that unlocks our start-
ups’ growth.”
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 H.E. Mohamed 
Ali Al Shorafa, 
Chairman, Abu Dhabi  
Department of  
Economic Develop-
ment and Khalifa Fund

 Etihad Airways 
is taking part in 
Hub71’s Outliers 
Programme

W
ith a 360° approach, Gracia Group is revolu-
tionising the farm industry. From creating the 
country’s first hydroponic farm to providing agri-
culture assistance and education, Gracia provides 
sustainable solutions for farming in the UAE.

Founded by entrepreneur Hamed Al Hamed in 2015, 
today Gracia Group employs 72 staff. Here, Mr. Al Hamed 
gives Business Voice an insight into his SME.

WHAT WE DO: Gracia Group invented the first model for 
comprehensive farming in the world. Through this model, 
we spread social awareness about farming and provide sus-
tainable solutions for farming in the UAE to contribute to 
food security and self-sufficiency through developing mini 
smart food systems. We aim to educate and create a new 
food-focused generation. Managing a number of produc-
ers, we bring new products to market from the heart of UAE 
farms. Gracia Group is also developing the agriculture sector 
by providing agricultural-touristic and social practices. 

WHAT SETS US APART: The Gracia Group is unique in 
what it does. Our business model is founded on years of 
studies and includes everything related to the agricultural 
and livestock sector in a modern and innovative way.

OUR PLAN FOR THE NEXT YEAR: Winning a number of 
awards over the last six years, Gracia Group is moving at 
a fast pace to achieve success and positive impact – and 

change the stereotypical thinking about agriculture today.
Our upcoming projects are many. The farm will hold edu-
cational visits for community members and their children, 
school students and trainees in many sectors. We are also 
creating the Gracia Oasis, a new idea in the Emirates to 
attract nature-loving tourists and community members.

OUR STRATEGY FOR THE NEXT FIVE YEARS: Through a 
number of programmes, we will work on creating modern 
agricultural systems and planting science and knowledge 
for all those who wish to reach agricultural excellence so 
that we can lead the agricultural world together.

SME PROFILE: GRACIA GROUP

The winning companies on Demo Day included 
fintech company Denarii Cash, a remittance app 
allowing seamless foreign exchange transfers 
focused on the remittance market for migrants 
and SMEs, healthtech platform DoctorsAE, 
which provides care solutions through tech-
nology, and Sensgreen, an Internet of Things 
platform converting existing buildings into 

healthier and more efficient environments.
“Partnering with ADIO on their Innovation 

Programme reinforces the shared efforts that 
Abu Dhabi is delivering to double down on 
start-up success,” said Mr. Ajami. “We are proud 
of our close collaboration with ADIO and look 
forward to seeing more success stories from the 
start-up community we are helping grow.”
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 Hasna Al Mutawa's 
healthtech platform 
DoctorsAE is one of 
10 Hub71 start-ups 
awarded a cash grant 
from Abu Dhabi 
Investment Office 

ACHIEVEMENT MILESTONES SO FAR: 
From inventing special agriculture systems 
for the UAE, we’ve linked UAE farmers 
directly with consumers. We launched a 
certified diploma for agriculture leader-
ship, highlighting agriculture investment 
assets for many farmers in the UAE. We’re 
actively encouraging more women to get 
involved in the sector, and we’re changing 
the concept of farms and their benefits in 
many non-traditional ways.

BEST SUPPORT SOURCES: The Late 
Sheikh Zayed Bin Sultan Al Nahyan and 
Their Excellencies Dr. Abdullah Al Nuaimi, 
Hessa Buhumaid, Mariam Al Mheiri, 
Shama Al Mazrui and Ahmad Belhoul. 
Among government entities we’ve received 
great support from the Khalifa Fund, 
Abu Dhabi Agriculture and Food Secu-
rity Authority, Mohammed Bin Rashid 
Foundation, Dubai Business Leadership 
Academy and Abu Dhabi Chamber of 
Commerce and Industry. The UAE com-
munity has also been very supportive.

IMPORTANT LESSONS LEARNED: Deter-
mination, perseverance and knowledge 
are key to achieving goals. We live in a 
country that knows no impossible.

ADVANTAGES OF BEING BASED IN  
ABU DHABI: The geographic location of 
the Emirate and the direct support from 
the government.

ADVICE FOR LOCAL START-UPS: To reach 
your goals you must study your project 
and be aware of all its needs. Be ready to 
face all challenges by foreseeing the future 
and making alternative plans. Persever-
ance, research and innovation, excellence, 
continuous improvement and invest-
ment are all key to progress and reaching 
higher scales. Plant soul into your pro-
ject and give all that’s good to society so  
God may bless your work.

Start-ups from around the world also had until 
1st July to apply for Hub71’s Outliers Programme 
– an annual initiative calling for start-ups to 
develop the boldest ideas to solve real life opera-
tional challenges for some of Abu Dhabi’s leading 
corporations and government entities. 

“This year, Mastercard, Etihad Airways, 
Thales, ADCB, Mashreq Bank and the Depart-
ment of Health Abu Dhabi have each set problem 
statements and will engage directly with entre-
preneurs to develop proof of concepts that have 
strong potential to commercialise and go-to-
market,” according to state news agency WAM.

Successful start-ups under the Outliers Pro-
gramme will gain access to funding worth up to 
AED100,000 for proof of concepts, plus poten-
tial partnership contracts and the chance to 
join Hub71.

“It is initiatives like these that clearly showcase 
the benefits of public-private partnerships that is 
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U
AE-based online video learning platform 
Almentor secured $6.5 million in a Series B 
funding round recently. Launched in 2016, 
the company has now secured total funding 
of $14.5 million since its inception.

Founded by Dr. Ihab Fikry and Ibrahim 
Kamel, Almentor's e-learning and professional people 
development network aims to address the lack of online 
learning content for Arabic speakers. The start-up 
offers video courses and talks in Arabic. It also features 
courses on topics like the development of children, 
parental and relationship management, health and 
fitness and lifestyle.

“We are now leading the continuous video learning 
industry in the Arab region and we have a responsi-
bility that goes beyond our ambitions for Almentor 
Company,” said CEO Dr. Fikry.

“Our responsibility now is to work unceasingly to 
improve the industry as a whole in the Arab region, 
and this can only be achieved through gaining the confi-
dence of the Arab learners in the value, professionalism 
and impartiality of the content provided by the plat-
form, and working in line with global learning trends.”

The Series B funding round was led by Partech 
Partners. “Since our first interaction, we have been 
very impressed by Ihab and Ibrahim, two fantastic 

mission-driven entrepreneurs,” said Cyril Collon, 
General Partner at Partech. “We are looking forward 
to supporting the company in its next phase of growth 
to serve the 430 million Arabic-speaking population 
and expand access to on-demand cutting-edge personal 
learning and development options.”

ALMENTOR EXPANDS LEARNING CURVE

 Emirates 
Development Bank 
recently allocated 
AED30 million 
to finance SMEs 
through Beehive

a staple within the unique environment 
of Abu Dhabi,” added Mr. Ajami.

Elsewhere, Emirates Development 
Bank (EDB) recently allocated AED30 
million to finance SMEs through Bee-
hive – the UAE’s first peer-to-peer 
platform offering funding options for 
SMEs. Under the move, Beehive will 
facilitate business loans to creditworthy  
SMEs looking to expand operations or 
improve working capital. Beehive uses 
crowdfunding technology to connect  
SMEs looking for finance with a crowd 
of investors who can support their 
finance request.

“The collaboration with Bee-
hive is part of our mission to bridge 
the funding gap by offering SMEs 
greater and easier access to finan-
cial sources,” said Ahmed Mohamed 
Al Naqbi, CEO of EDB. “Through our 
combined efforts, we look forward to 

strengthening the SME ecosystem and supporting the 
UAE’s goals to build a robust knowledge-based economy.”

Craig Moore, Beehive Founder and CEO, said: “The addi-
tion of institutional investors to Beehive will give SMEs 
more secure financing and better liquidity on the platform, 
which means that funding can be received faster too.”
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• Fintech and real estate investment platform Stake has 
raised $4 million in a seed funding round. Launched 
in December 2020 to disrupt the UAE’s real estate 
investment market, Stake allows users to invest in 
properties from as little as AED2,000. The company 
will use the funds to scale and enhance the platform by 
introducing new products and features, invest in sales 
and marketing, and to grow the current team.

• UAE-based renewable energy start-up Pawame is making 
a massive difference to people’s lives in Africa. The com-
pany, which recently secured a $2.5 million investment, 
provides high-quality solar home systems in remote areas 
of Kenya on a micro-financed basis. The start-up plans to 
electrify over one million people in sub-Saharan Africa 
that do not have access to grid power by 2025.
   The recent investment included $250,000 in equity 
from Launch Africa. Baljinder Sharma, Director at Launch 
Africa Ventures, commented: “Although Pawame’s prod-
ucts essentially offer off-grid hardware with an affordable 
pay-as-you-go model, their value offering is far beyond 
simply electricity – which will be a defining factor for the 
company as they bring economic growth to a historically 
excluded set of people.”

• Aiming to reinvent and rebuild the logistics ecosys-
tem, Trukkin secured investment of $7 million recently.  
The UAE-based logistics and supply chain start-ups 
funding round was led by Emkan Capital, with par-
ticipation from Impact46 Seed Fund, Taya Group and 
other strategic investors.

• UAE wellbeing tech start-up Valeo is in good health 
after securing $3 million from multiple investors in 
a seed finding round. Valeo Wellbeing is a personal-
ised health tracking and guided wellbeing app. Users 
can schedule at-home wellbeing tests, get impactful 
advice based on their results and connect with certi-
fied wellbeing coaches from around the world.

• Offering consumers across the UAE and Saudi Arabia the 
flexibility to pay for online and offline purchases either in 
a deferred single payment or in multiple installments, Buy 
Now, Pay Later provider tabby has landed $50 million in 
debt financing. The UAE company secured the financing 
from Silicon Valley-based Partners for Growth.

• An affiliate to Abu Dhabi Chamber of Commerce and 
Industry, the UAE Academy offers training programmes 
on leadership skills – ideal for SME founders looking to 
upscale their leadership knowledge and motivational 
skills. Popular courses at the UAE Academy also tackle 
business administration, human resources and health 
and safety. Find out more online at uaeacademy.ae.

SME ALERTS!

 Ahmed Mohamed 
Al Naqbi, CEO,  
Emirates Develop-
ment Bank

 Emirates Devel-
opment Bank plans 
to launch a AED1 
billion investment 
fund for start-ups 
and SMEs in 2022

The announcement follows EDB’s 
strategic pledge to support SMEs, 
start-ups and large corporates across 
five priority sectors including manu-
facturing, healthcare, infrastructure, 
food security and technology over the 
next five years.

EDB also plans to launch a AED1 
billion investment fund for start-ups 
and SMEs in 2022, as the UAE looks 
to boost the sector’s contribution to the 
country’s non-oil GDP to over 70%. 
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FORTUNE 
FAVOURS  
THE BRAVE
Innovation becomes a way of life in  
Abu Dhabi and the UAE.
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B
uilding an ecosystem that stimulates inno-
vation is no longer optional, it is essential 
for countries to compete, succeed and fulfil 
their economic potential.”

That was the message from His Excellency 
Dr. Sultan bin Ahmed Al Jaber, the UAE’s 

Minister of Industry and Advanced Technology, as he 
called for innovators and entrepreneurs from around 
the world to take advantage of the UAE’s attractive 
business environment to make it in the Emirates.  

H.E. Dr. Al Jaber was speaking during the 2021 
Pujiang Innovation Forum, held in China, recently. 
During his virtual keynote speech, the Minister 
pointed to the UAE’s remarkable success story and 
bold ambition.

“Pushing the boundaries of innovation requires 
you to be brave, to be bold and, dare I say it, to be 
ready to fail on the road to success,” said H.E. Dr. Al 
Jaber. “This is the spirit that turned a hydrocarbon 
economy into a centre of excellence for renewable 
and new forms of energy. It is the reason we were able 
to transform our fishing and pearl diving villages 
into world class logistical hubs that today transport 
millions of Chinese goods across the world. It is the 
vision that allowed the UAE to explore space and 
send the first probe from our region to Mars.
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giants. As Masdar celebrates 15 years as a leading 
innovation hub in the region, latest figures reveal 
it is home to over 900 companies, ranging from 
multinationals and SMEs to homegrown start-ups.

“These companies are developing ground-
breaking technological solutions to some of the 
world’s most pressing environmental challenges, 
across the key sectors of energy, water, artifi-
cial intelligence, health, space, agriculture and 
mobility,” according to state news agency WAM.

“The work being done by companies in Masdar 
City to develop transformative technologies is not 
only preparing for the future, but is creating it, 
while simultaneously supporting the UAE’s goals 
of driving sustainable and positive change,” said 
Abdulla Balalaa, Executive Director, Masdar City.

In May, the Advanced Technology Research 
Council and its associated bodies – the Tech-
nology Innovation Institute (TTI) and ASPIRE 
– set up in Masdar City.  

H.H Sheikh Abdullah  
bin Zayed Al Nahyan, 
Minister of Foreign 
Affairs and Interna-
tional Cooperation, 
visited G42 Health-
care’s Omics Centre 
of Excellence, in 
Masdar City, to take 
part in the Emirati 
Genome Programme

In May, the 
Advanced Tech-
nology Research 
Council opened its 
HQ in Masdar City

“And it is the driving force behind launch-
ing the first university dedicated to the pursuit 
of artificial intelligence – the Mohammed bin 
Zayed University of Artificial Intelligence – 
that teaches young people from all around the 
world,” he added.

With the UAE and China celebrating 50 years 
of bilateral relations this year, the UAE was 
‘Country of Honour’ at the forum, which was 
held under the theme of ‘Innovation for A Better 
Life for Mankind’.

Detailing key collaborations between the UAE 
and China – including renewable energy partner-
ships behind the world’s largest solar power plants 
at Noor Abu Dhabi and Al Dhafra – H.E. Dr. Al 
Jaber said both countries had set the standard for 
cross-border collaborative innovation.

“Together we are proving that when countries 
collaborate to innovate, costs come down, economic 
opportunities go up and society benefits,” H.E. Dr. 
Al Jaber told the forum. “I see numerous oppor-
tunities to leverage our partnership for innovation 
across the traditional and emerging industries, in 
creative and commercially viable ways.”

Explaining how the UAE is applying this same 
progressive mentality to refocus its industrial 
strategy, H.E. Dr. Al Jaber added: “To create 
a culture of innovation means going beyond 
business as usual. We are establishing a more 
efficient ecosystem to turn ground-breaking 
ideas into marketable products, as we extend an 
open invitation to the world to join us on this 
journey of value creation and innovation.”

In Abu Dhabi, Masdar City – the UAE’s flag-
ship sustainable urban development – is attracting 
regional and global innovation and technology 
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International Cooperation, visited G42 Health-
care’s Omics Centre of Excellence, in Masdar 
City, recently to take part in the Emirati Genome 
Programme.

An example of innovation in healthcare, the 
ground-breaking national genomics initiative – 
one of the world’s largest – seeks to understand 
the nature of the genetic diseases prevalent 
among UAE citizens, paving the way towards 
personalised and preventive healthcare delivery. 
The programme explores the genetic make-up 
of Emiratis using cutting-edge DNA sequencing 
and artificial intelligence technologies.

“Advanced sequencing technologies do contrib-
ute to achieving a quantum leap that will guide 
us toward a comprehensive understanding of rare 
genetic disorders,” said H.H. Sheikh Abdullah. 

Diversifying its national economy by adopting 
innovation as a way of life through bold strategies 
and ambitious plans, the UAE is at the forefront 
of sustainable economic development. 

The Advanced Technology Research Coun-
cil (ATRC) is mandated to define Abu Dhabi’s 
research strategy across academia and industry, 
consolidate funds for efficient investment and 
drive policy and regulation.

“Our team is proud to have a new home in 
Masdar City among other pioneers in innova-
tion and advanced technology, who share our 
commitment in addressing the world’s most 
critical challenges and creating a better future 
for everyone,” said Faisal Al Bannai, Secretary 
General of ATRC, at the time.

“Our world-renowned scientists and research-
ers will be working on delivering transformative 
science and disruptive technological innovations 
at TII’s seven initial research centres of excellence 
within our Masdar City headquarters. We will also 
be seeking to fund research projects and develop 
and launch international competitions and grand 
challenges through ASPIRE,” he added.

The Advanced Technology Research Council 
can count an impressive cluster of innovation-
driven companies and entities among its Masdar 
City neighbours, including the Honeywell Inno-
vation Centre, G42 Healthcare, the International 
Renewable Energy Agency, the UAE Space 
Agency, Emirates Nuclear Energy Corporation, 
Siemens Energy, Saint-Gobain, Tabreed and Abu 
Dhabi Future Energy Company (Masdar).

“The City provides a very unique offering that 
includes education, R&D, technology and inno-
vation, all within a strategic base through which 
companies can test new technologies and build 
their partnerships,” said Mr. Balalaa.

His Highness Sheikh Abdullah bin Zayed 
Al Nahyan, Minister of Foreign Affairs and 

H.E. Dr. Sultan bin 
Ahmed Al Jaber,  
the UAE’s Minister 
of Industry and  
Advanced Technology, 
gave the keynote 
speech during 
the 2021 Pujiang 
Innovation Forum

Abu Dhabi’s Masdar 
City is attracting 
regional and global 
innovation giants



Abu Dhabi National Oil Company is pioneering the 
energy markets of tomorrow.

EYEING THE FUTURE
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Ammonia can be used as a low-carbon fuel 
across a wide range of industrial applications.

“As we collectively navigate the global energy 
transition, we believe hydrogen, and its carrier 
fuels such as ammonia, offer promise and 
potential as zero carbon energy sources,” said 
H.E. Dr. Al Jaber. 

Already producing 300,000 tonnes of hydrogen 
per annum at the Ruwais Industrial Complex, 
ADNOC has reinforced its leading position within 
the sector through a number of deals recently. The 
energy giant has entered agreements to explore 
hydrogen supply opportunities with Japan’s 
Ministry of Economy, Trade and Industry and 
Korea’s GS Energy. 

 H.E. Mohamed 
Hassan Al Suwaidi, 
Chairman, TAQA 

 ADNOC produces 
300,000 tonnes 
of hydrogen per 
annum at Ruwais 
Industrial Complex

 ADNOC is 
advancing the 
development of its 
blue hydrogen and 
ammonia business

F
rom pioneering the emerging hydrogen 
market to developing world-class utilities 
at the UAE’s new chemicals production 
hub, Abu Dhabi National Oil Company’s 
far-reaching ambitions across the energy 
sector continue to boost the UAE economy 

and the country’s diversification strategy.  
Abu Dhabi National Oil Company (ADNOC) 

recently made two announcements concerning 
its involvement in the new TA’ZIZ industrial 
ecosystem and chemicals hub under development 
in Ruwais.

First, the energy giant’s plan for a world-
scale blue ammonia production facility at the 
Abu Dhabi site has been advanced to the design 
phase. ADNOC is eagerly exploring opportunities 
within the hydrogen market to unlock local 
and international hydrogen value chains and 
establish the UAE as a hydrogen leader.

The TA’ZIZ facility will have the capacity  
to produce 1,000 kilotonnes of blue ammonia 
per annum.  

“This is a signif icant milestone in the 
development of our blue hydrogen and ammonia 
business, building on the UAE’s strong position 
as a producer of competitive, low carbon natural 
gas and our leadership role in carbon capture 
and underground storage,” said His Excellency 
Dr. Sultan bin Ahmed Al Jaber, Minister 
of Industry and Advanced Technology and 
ADNOC Managing Director and Group CEO.
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As well as advancing the blue ammonia pro-
duction facility to the design stage, ADNOC will 
undertake a feasibility study on the supply of 
blue hydrogen to the project from its operations 
in Ruwais. The final investment decision for  
the project is expected in 2022, with start-up 
targeted for 2025.

“The development also signals that the TA’ZIZ 
industrial ecosystem is moving ahead at speed 
in Ruwais,” added H.E. Dr. Al Jaber. “With 
TA’ZIZ as a key catalyst, we are well placed to 
further strengthen our position as a leading des-
tination for local and international investment, 
leveraging technology to further grow the UAE’s 
advanced manufacturing and industrial base.”

Secondly, with land and marine surveys 
completed at the site, ADNOC has partnered 
with Abu Dhabi National Energy Company 
PJSC (TAQA) to construct the utilities facility at 
TA’ZIZ. The two companies will jointly develop 
power, steam, cooling, demineralised and waste 
water services.

“We look forward to partnering with ADNOC 
on such an important project for Abu Dhabi that 
will serve a multitude of industries, with both 
local and international market players,” said Farid 
Al Awlaqi, Executive Director of Generation, 
TAQA Group. “In addition to supporting critical 

 ADNOC recently 
awarded a $744 
million contract for 
full field development 
of the Belbazem 
Offshore Block to the 
National Petroleum 
Construction Company

 Etihad Rail 
manufactures 
sleepers locally

“As we collectively navigate the global 
energy transition, we believe hydrogen, 
and its carrier fuels such as ammonia, 
offer promise and potential as zero 
carbon energy sources”
H.E. DR. SULTAN BIN AHMED AL JABER,  
MINISTER OF INDUSTRY AND ADVANCED 
TECHNOLOGY AND MANAGING DIRECTOR 
AND GROUP CEO, ADNOC 
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“This award demonstrates our commitment 
to maximise value from all of Abu Dhabi’s 
hydrocarbon resources for the benefit of the UAE 
and our partners,” said Yaser Saeed Almazrouei, 
ADNOC Upstream Executive Director.

“NPCC was selected after a rigorous tender 
process that ensures it will deploy best-in-class 
technology and expertise to execute this strategic 
project, with a substantial part of the award value 
flowing back into the UAE’s economy to stimulate 
local economic growth,” he added.

 ADNOC Distribution 
reported a Q1 2021 
net profit of AED631 
million

 Up to 260 
conventional and 
non-conventional 
smart wells will be 
installed at Bu Hasa, 
enabling remote 
operations

infrastructure development in our home market, 
this project advances the economic vision for  
the Emirate and the UAE.”

In its more traditional market, ADNOC 
recently awarded a $744 million contract for full 
field development of the Belbazem Offshore Block 
– located 120 kilometres northwest of Abu Dhabi 
city – to the National Petroleum Construction 
Company (NPCC).

The development of the Belbazem Block, which 
consists of three offshore fields – Belbazem, Umm 
Al Salsal and Umm Al Dholou – is another step 
forward towards ADNOC expanding its oil pro-
duction capacity to five million barrels per day 
by 2030.

ADNOC subsidiary Al Yasat Petroleum Oper-
ations Company (Al Yasat) – a joint venture with 
China National Petroleum Corporation (CNPC) 
– awarded the contract to NPCC for the engi-
neering, procurement, construction (EPC) 
and commissioning of the offshore facilities  
at Belbazem.

Once fully operational, Belbazem will have a 
production capacity of 45,000 barrels per day 
of light crude and 27 million standard cubic feet 
per day of associated gas. The first oil is expected 
in 2023.

Under the EPC contract, 65% of the award 
value will flow back into the UAE economy under 
ADNOC’s In-Country Value (ICV) programme.
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ADNOC is also investing up to $318 million 
to connect newly drilled smart wells to the 
main production facilities at Bu Hasa – the 
energy firm’s largest onshore asset located 200 
kilometres south of Abu Dhabi city and one of its 
oldest oil fields.

The investment injection will allow Bu Hasa, 
which has been producing oil since 1965, to sustain 
its production capacity of 650,000 barrels per day.

The EPC contract for the work has been 
awarded to two companies – China Petroleum 
Pipeline Engineering Co. Ltd ($158.6 million) 
and Robt Stone (ME) LLC ($159.1 million).

Once again, over 50% of the combined value 
of both awards will flow back into the UAE 
economy under ADNOC’s ICV programme.

Under the contracts, up to 260 conventional 
and non-conventional smart wells will be 
installed at Bu Hasa, enabling remote operations 
at the oil field. 

“This EPC award demonstrates how ADNOC is 
leveraging advanced technologies, such as smart 
wells with state-of-the-art remote capabilities, 
to drive higher performance from our assets and 
resources, and to generate additional value,” said 
Mr. Almazrouei.

In May, ADNOC Distribution – the energy 
company’s retail fuel business – reported a 
Q1 2021 net profit of AED631 million. The Q1 
result shows a 12.6% year-on-year increase.

As of 31st March 2021, the company’s liquidity  
was at AED5.1 billion in the form of AED2.3 billion  
in cash and cash equivalents and AED2.8 billion 
in an unutilised credit facility.

“We have continued to build on our 
2020 success to record a strong financial 
performance,” said Ahmed Al Shamsi, Acting 
Chief Executive Officer, ADNOC Distribution. 
“This has provided the company with ample 
liquidity to pursue future growth opportunities, 
be they organic or inorganic, in domestic and 
international markets.”

Also in May, ADNOC raised $1.64 billion 
through a combined offering of ADNOC 
Distribution shares and exchangeable bonds. 
The combined offering – the first of its kind in 
the GCC – was covered in less than one hour and 
attracted significant demand from regional and 
international investors.

“The success of this innovative and pioneering 
combined offering once again highlights 
the attractive investment opportunities and 
environment provided by ADNOC and, more 
broadly, Abu Dhabi and the UAE,” said H.E. 
Dr. Al Jaber.

“We were delighted to see exceptionally strong 
demand and a number of new world-class 
institutional investors participate in both the 
share offering and exchangeable bond offering, 
reinforcing the attractiveness of ADNOC 
Distribution and bringing new FDI into the UAE.

“This transaction further increases the free 
float in ADNOC Distribution,” he added, “in line 
with commitments we made at the time of the 
company’s IPO in December 2017.” 

 Farid Al Awlaqi, 
Executive Director 
of Generation, 
TAQA Group 

ADNOC Successfully Completes 
Share Offering in ADNOC 
Distribution & Issuance of 

Exchangeable Bonds

$1.64
billion
Value created  

for ADNOC and  
the UAE

Innovative 
Deal Structure

With potential to  
increase free float in 
ADNOC Distribution  

to 30%

Significant 
Investor  
Demand

Share Offering 
covered within one 

hour, with extremely 
strong international 
institutional demand 

for exchangeable bonds

Successful 
Offering

Reinforces attractive 
investment 

opportunities 
provided by  

ADNOC, Abu Dhabi 
and the UAE
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ESG INVESTMENT 
BLOOMS

ESG INVESTMENT 
BLOOMS

With sustainable investing edging away from 
the periphery and into the mainstream and 
wealthtech firms driving change, the wealth 

management industry is evolving.
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A
s regional and global markets convene around 
environmental and social issues, businesses 
become more dynamic and investors have new pri-
orities, the wealth management industry is also evolving 
to cater to changing needs. 

An Accenture-Orbium Wealth Management C-Level 
survey revealed six key industry megatrends – the emergence 
of new technologies; ecological and environment concerns; 
trend towards hyper-personalisation; shift from sup-
port to value generation enabled through technology; 
paradox of personal data; and rise of platform eco-
systems – that could progressively impact 
the industry. 
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“In the wake of the pandemic, the demand for 
sustainable investing has only gone up,” states 
the Wealth Management Top Trends 2021 
Report compiled by Capgemini.

According to the global consultants’ World 
Wealth Report 2020, 27% of High-Net-Worth 
Individual (HNWI) investors expressed interest 
in sustainable investing. An HNWI is someone 
with $1 million in liquid financial assets.

According to the report, interest in sustainable 
investing is even higher among Ultra-High-Net-
Worth Individuals (UHNWI) – those with 
$30 million or more in investable assets – with 
40% interested in pursuing ESG investment 
strategies. Furthermore, the report found ESG 
investing particularly attractive to UHNWI 
investors under the age of 40.

According to the New World Wealth Report, 
79,000 millionaires, 3,400 multi-millionaires 
with wealth of over $10 million and 12 billion-
aires were living in the UAE as of June 2020.

“The demand for ESG is being fuelled by 
increased investor awareness and interest, 
government support in many markets, as well 
as wealth changing hands to the next genera-
tion of more socially-conscious investors,” said  
Dr. Owen Young, Regional Head of Wealth 
Management, Africa, Middle East and Europe, 
at Standard Chartered Bank.

“Industry research tells us that the new 
generation, or the millennials, are twice as 

 Piyush Dubey, 
Partner, Kearney 
Middle East and 
Africa – Financial 
Services Practice

 Industry research 
reveals millennials 
are twice as likely to 
invest in companies 
or funds with ESG 
outcomes

Basit Saiyed, Regional Head of Wealth and 
Liabilities, Wealth and Personal Banking, Middle 
East, North Africa and Turkey, HSBC, predicted: 
“Three main trends will be digital wealth solu-
tions, ESG investing and evolving regulation. 
As customers continue to become more expe-
rienced and comfortable undertaking certain 
transactions digitally, especially the mass affluent 
segment, digital wealth solutions – or wealthtech 
– will be a key area of development. 

“Investment strategies incorporating ESG are 
growing fast and now account for over a quar-
ter of professionally managed assets globally, 
while integrating ESG into mainstream finan-
cial analysis is also gaining relevance,” said Mr. 
Saiyed. “The adoption of ESG investing is set 
to grow at an accelerating rate over the coming 
years, driven by asset owners, risk mitigation 
and return objectives.

“In 2020, we saw a six-fold increase over 
the previous year in sustainable and transi-
tion finance activity in the region, including a 
number of innovative deals, and that growth 
hasn’t gone unnoticed by investors,” he added.

“In fact, last year we announced the formation 
of a dedicated sustainable and transition 
finance team in the Middle East, North Africa 
and Turkey (MENAT) to help both corporate 
and individual clients transition to more 
sustainable investments. We also have plans to 
add more green funds to our product shelf and 
also look into potential opportunities for ESG 
in the retail space.”

ESG is the acronym for ‘Environmental, 
Social and Governance’. In other words, 
investors are channeling their finances towards 
greater causes.
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 Worldwide, 78%  
of wealth clients now 
have goals related  
to sustainability in 
their lives

investment platforms or enable traditional wealth 
managers to provide such platforms.”

While the balance may tip towards digital-led 
models or advisor-led engagement depending 
on the demographics and preferences of the 
investors, a hybrid mode of play is expected to 
rise and prove sustainable in years to come. 

“Even though the region is receptive to 
change, ultra-wealthy individuals and families 
in the region are not essentially motivated by 
the low fees associated with technological solu-
tions,” said Kakka. 

“A hybrid model, however, may be more suit-
able in times to come, wherein innovation leads 
to more effective solutions, but advice is deliv-
ered to the client through the human touch of a 
relationship manager.” 

As businesses change hands with a new genera-
tion of owners arriving at the helm, a substantial 
amount of wealth will also see movement. As cli-
ents continue to seek purpose and new models 
emerge amidst growing awareness and digital 
disruption, the wealth management space is on 
the cusp of a new dawn. 

likely to invest in companies or funds with 
ESG outcomes, and over 80% cite investing 
with a focus on ESG impact as central to their 
investment decision-making.”

“For clients, purpose underpins the reasons 
why they invest – including their desire to 
do-good and to create a meaningful personal 
legacy,” according to the 2021 EY Global Wealth 
Research Report.

The report states: “Worldwide, 78% of wealth 
clients now have goals related to sustainability 
in their lives, while 62% of clients, regardless of 
age or gender, have goals related to generating a 
legacy. Each of these two aspects – sustainability 
and legacy – are important when considering a 
client’s overall purpose and how it is changing.

The report continues: “A major reallocation 
of investments is clearly on the cards, with 76% 
of clients believing it is important to integrate 
Environmental, Social and Corporate Govern-
ance parameters into their portfolios.”

Following a broader digitalisation sweep 
across financial and other key sectors, the scales 
within the wealth management spectrum also 
seem to be tipping towards technology solutions. 
The rise of robo-advisors is a potential testament 
to the growing appeal of digital wealth manage-
ment solutions, which are now vying for a spot 
amid traditional practices. 

“Digital wealth management tools are the 
future in an era of technological advance-
ment and digital solutions being experienced 
in all walks of life. Digital wealth management 
solutions, like robo-advisors, enable leverag-
ing technology, thereby enhancing scalability 
and reach to serve a larger customer base and 
improving overall customer experience,” said 
Madhur Kakkar, Senior Executive Officer at 
UAE firm Century Private Wealth.

“Clear waves of change are expected in the 
GCC wealth management sector,” concurred 
Piyush Dubey, Partner at Kearney Middle 
East and Africa – Financial Services Practice. 
“Invested and investable assets are shifting 
towards younger generations of customers accli-
matised to control, flexibility and transparency.

“Customer loyalty and stickiness will decline,” 
said Mr. Dubey. “Even older generations are 
becoming more exposed to technology solu-
tions that commoditise product offerings and 
put control back into the hands of the consumer.

“These waves of change are driven by wealthtech 
firms, which are defined as entities that either 
directly provide digital or robo-advisory and *A
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HNWI & UHNWI LIVING IN UAE
79,000 Millionaires

12 Billionaires

$825 Billion Total Wealth

3,400 Multi-Millionaires
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Built on decades of trust, bilateral relations  
between the UAE and Japan continue to expand  
as both countries prepare for the years ahead.

SHARED VISION

44 . BUSINESS VOICE44 . BUSINESS VOICE



COUNTRY REPORT

JULY 2021 . 45



“We will continue advancing our bilateral 
cooperation in target areas and sectors that 
support the economy of the future,” said H.E. 
Dr. Al Zeyoudi, “especially technology, electronics, 
advanced industries, medical research, space 
sciences, automation, artificial intelligence  
and entrepreneurship.

“The UAE-Japanese Business Council will 
play a key role in this regard,” he added.

Exports worth $5.7 billion made their way from 
Japan to the UAE last year. Imports from the UAE 
to Japan were worth $16.7 billion. Japan also 
imports around 25% of its crude oil from the UAE.

In February, Abu Dhabi National Oil Com-
pany (ADNOC) signed an exploration rights 
deal allowing Cosmo E&P Albahriya Limited 
– a wholly-owned subsidiary of Japan’s Cosmo 
Energy Holdings Co. Ltd – to explore Abu Dhabi’s 
Offshore Block 4 for oil and gas. Block 4 covers 
an area of 4,865 square kilometres northwest of 
Abu Dhabi city.

Under the agreement, Cosmo holds a 100% 
stake in the exploration phase and will invest 
up to $145 million towards exploration and 
appraisal drilling. The agreement also included 
a participation fee.

“This concession award builds on our long-
standing relationship with Cosmo and reinforces 
the deep-rooted and successful strategic 
relationship between the UAE and Japan,” said 
His Excellency Dr. Sultan Ahmed Al Jaber, UAE 
Minister of Industry and Advanced Technology 
and Managing Director and ADNOC Group CEO.

H.E. Dr. Al Jaber said Cosmo offered “expertise 
and understanding of our offshore environment, 
technology and market access – key ingredients 
that underpin ADNOC’s targeted approach to 

 The UAE’s Hope 
Probe began its 
mission to Mars 
from the launchpad 
at Tanegashima 
Space Centre, 
Japan, in July 2020

 H.E. Dr. Thani 
bin Ahmed Al 
Zeyoudi, UAE 
Minister of State 
for Foreign Trade W

ith the 50th anniversary of diplo-
matic relations between the UAE and 
Japan on the horizon, both countries 
are committed to deepening bilateral 
relations across numerous fields of 
mutual interest.

Economic relations between the long-time part-
ners remain robust with bilateral trade between 
the two countries standing at $22.4 billion in 
2020. With no room for complacency, the UAE 
and Japan are exploring ways to develop and fur-
ther strengthen their economic partnership.

His Excellency Dr. Thani bin Ahmed Al Zeyoudi, 
the UAE’s Minister of State for Foreign Trade, and 
Hiroshi Kajiyama, Japan’s Minister of Economy, 
Trade and Industry, talked recently about ways of 
boosting mutual trade and investments between 
the UAE and Japan. They also discussed facilitat-
ing the movement of imports and exports between 
the two countries.

As a result of their discussion, moves are 
underway to set up a UAE-Japanese Business 
Council to improve the partnership between the 
Emirati and Japanese business communities.

The council will be mandated with stimulating 
opportunities for companies in both countries and 
generating added value from joint investments, 
providing information and services for investors, 
and encouraging communication between rele-
vant government authorities, according to UAE 
state news agency WAM.

Japan is ranked tenth globally in the list of coun-
tries investing in the UAE. Latest figures reveal 
Japanese direct investments into the UAE since the 
start of 2020 totalled $4.01 billion – an impressive 
growth of 22.6% from 2015 until 2020.

H.E. Dr. Al Zeyoudi and Mr. Kajiyama stressed 
the importance of increasing joint projects and 
stepping up the exchange of talent and expertise 
between the UAE and Japan.
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With experts dubbing hydrogen as “the oil 
of the future”, ADNOC already produces about 
300,000 tonnes of hydrogen a year.

His Excellency Suhail Al Mazrouei, the UAE’s 
Minister of Energy and Infrastructure, said: 
“The agreement aims to open broad prospects 
for growth and development as part of the two 
countries’ efforts to diversify the energy mix, relying 
on clean energy, building more partnerships and 
strengthening cooperation to take advantage 
of the opportunities associated with the global 
leadership of the UAE and Japan in the fields of 
innovation, technology and sustainability.”

The relationship between Japan and the UAE 
is not limited to the energy sector. In the space 
sector, the UAE’s Hope Probe began its mission 
to Mars from the launchpad at Tanegashima 
Space Centre, in Japan, in July 2020.strategic partnerships”. He added: “This award 

underscores, once more, the important role 
of energy cooperation in enhancing economic 
relations between the UAE and Japan.”

“The Government of Abu Dhabi and Cosmo 
have a strong partnership in the oil and gas sector 
which we have built for more than half a century,” 
said Hiroshi Kiriyama, Group CEO of Cosmo. 
“This award represents a significant milestone 
for us to accelerate our upstream business in Abu 
Dhabi and further strengthens our seamless and 
multi-faceted partnership with both Abu Dhabi 
and ADNOC.”

Expanding their links in the energy sector 
further while simultaneously accelerating 
towards their clean energy goals, the UAE and 
Japan recently signed an agreement to explore 
opportunities in hydrogen development and 
boost investment in the sector.

 Hiroshi Kajiyama, 
Japan’s Minister of 
Economy, Trade and 
Industry

 Hiroshi Kiriyama, 
Group CEO, Cosmo

 Japanese company 
ispace will carry the 
UAE’s ‘Rashid’ rover 
to the moon in 2022

In April this year the UAE partnered with 
Japanese lunar exploration company ispace. 
Under the partnership, ispace will provide payload 
delivery services to the Emirates Lunar Mission. 
An ispace commercial lander will carry the UAE’s 
‘Rashid’ rover to the moon in 2022. The Japanese 
company will provide wired communication and 
power during the cruise phase, and engage in 
wireless communication on the lunar surface.

More than 340 Japanese companies have 
their largest Middle East bases in the UAE. 
Marubeni Group, a Japanese corporation, 
operates Noor Abu Dhabi, one of the world’s 
largest independent solar power plants, with 
a production capacity of 1,177 megawatts. 
Al Gharbia Pipe Company is building on 45 
years of Japanese pipe-making tradition at its 
hi-tech manufacturing facility in Khalifa Port, 
Abu Dhabi, and Japanese SMEs also actively 
contribute to the UAE economy. 
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Abu Dhabi Chamber congratulated 
the new Omani Ambassador to the 
UAE and wished him every success 
in his role recently.

His Excellency Mohammed Thani 
bin Murshid Al Rumaithi, Chairman 
of the Federation of UAE Chambers 
and Chairman of Abu Dhabi Chamber, 
welcomed Dr. Ahmed bin Hilal bin 
Saud Al Busaidi, Ambassador of the 
Sultanate of Oman to the UAE when 
he visited the Chamber’s headquar-
ters recently.

The Omani Ambassador to the UAE 
also met His Excellency Mohammed 
Helal Al Mheiri, Director General of 
Abu Dhabi Chamber, and Mr. Abdul-
lah Gharir Al Qubaisi, the Chamber’s 
Deputy Director General.

During a positive meeting, H.E. Al 
Rumaithi said the strength of the Emir-
ati-Omani relations was unique in many 
ways, based on the historical constants 
and common visions that link both 
countries. He added it was important 

to redouble efforts to introduce Emirati 
and Omani businessmen and investors 
to the investment opportunities avail-
able in both brotherly countries.

H.E. Al Mheiri gave a brief expla-
nation about the Chamber’s various 
services, as well as its wide inter-
national network and its role in 

linking investors and businessmen 
from abroad with the business sector 
in Abu Dhabi.

Dr. Al Busaidi praised the Cham-
ber’s commitment to advancing areas 
of economic cooperation between the 
business communities of the UAE 
and Oman.

A delegation from the Russia-UAE 
Business Council visited Abu Dhabi 
Chamber recently to discuss boost-
ing trade and economic cooperation 
between businesses in Abu Dhabi 
with their counterparts in Russia. 
The delegation was led by Mr. Sergey 
Gorkov, Chairman of the Russia-UAE 
Business Council.

Mr. Gorkov and the Council delega-
tion were received by His Excellency 
Mohamed Helal Al Mheiri, Director  
General of Abu Dhabi Chamber. Deputy 
Directors General Mr. Abdullah Ghurair 
Al Qubaisi and Mr. Helal Mohammed 
Al Hameli also attended the meeting.

During the meeting, the parties dis-
cussed ways to strengthen strategic 
partnerships between the two sides and 
noted areas of mutual investment inter-
est across a number of sectors including 
sciences, AI, healthcare, food security, 

Russia-UAE Business Council Visits Abu Dhabi Chamber

Chamber Congratulates New Omani Ambassador to the UAE  

technologies and aviation.
H.E. Al Mheiri stressed that Abu 

Dhabi Chamber was ready to offer full 
support to Russian businesspersons. 
He suggested a meeting should be set 
up to introduce Emirati merchants and 
investors to the available investment 
opportunities in Russia.

Mr. Gorkov thanked Abu Dhabi 

Chamber for the warm reception 
and expressed high hopes for further 
cooperation on numerous levels and 
within various economic sectors. 

He said Russia’s natural resources 
and its scientific and technological 
capabilities offered real opportunities 
for Emirati businessmen to invest and 
do business in his country.

NEW S
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While a strong and deep relationship 
already exists between the two 
countries, investors in the UAE and 
Pakistan should explore and seize 
potential investment opportunities 
in each other’s territory.

Dr. Syed Qaiser Anis, President of the 
Pakistan Business Professional Council 
– Abu Dhabi (PBPC), emphasized 
the need to strengthen economic 
cooperation between the two sides 
when he visited Anu Dhabi Chamber of 
Commerce and Industry recently.

Dr. Anis met with Mr. Helal 
Mohammed Al Hameli, Deputy 
Director General of the Chamber.

Dr. Hadi Shahid, Founding 
Member of the PBPC, Mr. Moham-
med Eqbal Naseem, PBPC Vice 
President, and Ms. Sadia Rehan, 

PBPC Board Member, also attended 
the meeting. 

Dr. Anis pointed to the prominent 
role of bilateral meetings in sharing 
knowledge, exchanging experiences, 
pinpointing the challenges before 
Pakistani entrepreneurs and finding 
possible solutions.

Mr. Al Hameli praised the visit of 

the PBPC representatives, stating it 
would contribute to increasing coop-
eration between Abu Dhabi Chamber 
and Pakistani investors in the Emirate.

Furthermore, Mr. Al Hameli said 
the Chamber was ready to provide 
the facilities necessary to boost bilat-
eral relations between the two sides 
to new levels.

Call to Explore UAE-Pakistan Investment Opportunities

Stimulating prospects for investment and business coopera-
tion among entrepreneurs in Abu Dhabi and Poland was 
top of the agenda when Poland’s Deputy Foreign Minister 
Pavel Jablonsk visited the Chamber recently.

Mr. Jablonsk was welcomed to the Chamber’s HQ by Mr. 
Helal Mohammed Al Hameli, Deputy Director General of 
Abu Dhabi Chamber.

During the meeting, Mr. Al Hameli stressed the impor-
tant role the Chamber plays in strengthening effective 
international partnerships between private sector institu-
tions in Abu Dhabi and around the world. He outlined 
the range of services and facilities provided by Abu Dhabi 
Chamber to boost the Emirate’s private sector.

Mr. Al Hameli also pointed out the main strengths that 

make the Abu Dhabi business environment an attractive 
destination for investment.

Highly appreciative of the warm welcome he received, 
Mr. Jablonsk expressed his hope to intensify exchange 
visits between Emirati entrepreneurs and their counter-
parts in Poland, pointing out the advantages his country 
offers in order to attract investment and encourage inno-
vation in various economic fields.

The Polish Deputy Foreign Minister also praised the 
UAE’s leading investment capabilities and expertise to 
provide business incubators. He stressed the importance 
of joint coordination to introduce private sector companies 
from both countries to the commercial and investment 
opportunities offered by the UAE and Polish markets.

Chamber Welcomes Deputy Foreign Minister of Poland
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More than 130 businesswomen and women entrepreneurs 
took part in a virtual workshop on ‘Pricing of Products and 
Services’ recently. The workshop was organised by Abu Dhabi 
Businesswomen Council in cooperation with Rowwad Al 
Aamal Management Consultancy and Development.

Presented by speaker Mr. Mohammed Al Asayra, the 
training workshop focused on equipping participants with 
key trading skills and increasing their knowledge about 
proper pricing of their products and services.

With Mubdiaa licence holders among those taking part, 
the event also presented important information and gen-
eral knowledge about developing Mubdiaa projects and 
the ventures of women entrepreneurs.

As an accredited trainer, Mr. Al Asayra shed light on 
diverse topics including traditional and modern methods 
of pricing and the difference between pricing products and 
the pricing of services. He concluded the workshop with a 
Q&A session on commercial pricing.

Abu Dhabi Businesswomen Council is a subsidiary 

of Abu Dhabi Chamber of Commerce and Industry. The 
pricing workshop fell under the Council’s 2020 – 2024 
strategic plan to boost women’s participation in Abu Dhabi’s  
economic development through entrepreneurship.

Furthermore, Abu Dhabi Businesswomen Council’s 
recent webinar on ‘Intellectual Property: Importance to 
Businesses’ was a great success. 

A large number of participants took part in the webinar, 
during which they were introduced to the concept of intel-
lectual property, its types and importance to businesses. 
Attendees also learned of the risks if intellectual property 
rights are not protected.

Held in cooperation with Bayanat Intellectual Property 
Co., the webinar tackled a number of topics including the 
origins of intellectual property, its diverse types, categories 
and protection aspects for each category, as well as the limits 
of protection and the necessity to register intellectual prop-
erties to protect businesses. Attendees also received advice 
and guidance on their intellectual property enquiries.

Businesswomen Advised to Make Sure the Price is Right

Key players within the local automobile industry put 
Ahmed Rahma Al Masaood, Vice Chairman of Al Masaood 
Group, into the driving seat recently by electing him 
Chairman of the Automobile and Spare Parts Agencies 
Business Group.

One of Abu Dhabi Chamber’s business committees, the 
Automobile and Spare Parts Agencies Business Group 
held its first meeting online to elect its representatives to 
lead the group.

Within its general framework, the business group aims 
to serve the interests of the automobile sector in Abu Dhabi. 
Its focus is to develop the sector by identifying challenges 
within it and finding proper solutions. It also seeks to pro-
vide opportunities to train Emirati nationals and increase 
their involvement in the sector, in coordination with the 
Chamber’s training centre and automobile agencies.

Furthermore, the group aims to increase cooperation 
and communication between investors and companies 
operating in the automobile sector with all local and fed-
eral public and semi-governmental authorities. 

During the meeting, Suleiman Saeed Al Zabin, CEO 
of Juma Al Majid Establishment – Hyundai, was elected 
Deputy Chairman and Baraa Hakawati, Head of Stand-
ards, Homologation and Brands Protection at Al Futtaim 
Automotive, accepted the position as Group Secretary.

Mr. Helal Mohammed Al Hameli, Deputy Director 
General of Abu Dhabi Chamber for Advisory Centres 
and Councils (above), praised the group’s progress and 

said he had high hopes that the Automobile and Spare 
Parts Agencies Business Group would achieve its goals,  
serving the interests of the private sector in Abu Dhabi 
in the process.

Automobile Business Group Holds First Meeting 
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